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Parker-Griffith Photos. 


Dallas will be 100 years old in 1941. It will be an ideal time for convention visitors, with 
the city on dress parade before the world. Every Dallasite will want to help secure for 
of the organization with which he is 
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CRYSTAL BALLROOM, FINEST HOTEL BANC T 


STUDIO ROOM, ONE OF HUNDREDS 
OF THE MODERN BAKER BEDROOMS * AND MEETING ROOM IN THE SOUTHWES 
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PRESIDENTIAL SUITE, TYPIFYING THE LUXURY 
OF THE MANY BAKER SUITES 





PEACOCK TERRACE, THE ROOF GA® EN 
THAT'S FAMOUS FROM COAST TO Co AST 


NATION'S OUTSTAND- 
ING DINE AND TEX Y 
DANCE RENDEZVOUS * i alli eS Sa 


THE ABSOLUTE BEST IN CONVENTION SERVICE 
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THE DALLAS BUILDING & LOAN ASSOCIATION 


OBSERVES ITS 


TWENTIETH ANNIVERSARY 


December First, 1939 


Twenty years of experience and competent management; 
soundness of the assets of the Association; Federally insured 
accounts; membership in the Federal Home Loan Bank Sys- 
tem, and supervision by the Texas Banking Commissioner, 
are safety factors which provide security for your investments 
in the Shares of this Dallas institution. Dividends are paid 


semi-annually, January Ist and July Ist. 


Include Dallas Building & Loan Association Shares in your 
investment program for 1940 . . . beginning today! 





DALLAS BUILDING & LOAN ASSOCIATION 


Twenty Years of Uninterrupted Service 
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Southwest Business Salutes 
the Leading Life Insurance Underwriters for the 
Month of October 


“No other institution in our American life 
. 4 

reward of a man’s 

Realizing, perhaps more fully than the aver- provides $0 exactly the owe d o r 4 
age business man, the important place Dallas qualities as life insurance. No other insti- 
eccupies in the insurance world ... as the tution goes so far in the pursuit of happi- 


fourth, and possibly the third, largest insur- . . 
ance center in the United States, SOUTHWEST ness as this work of our hands—this tower 


BUSINESS is happy to salute a number of of security which we call life insurance—a 
Dallas Life Underwriters who are among those product of thrift and democracy. The fur- 


leading the pcrade of these most useful citi- 


zens and to quote for several months the therance of this great institution is, of 
tributes paid these and their fellow workers course in able hands — those of the 
by a number of prominent men and institu- ° . ‘ ° “ 

American life underwriter. 


tions. 
—wWilliam Allen White, Editor, 
Emporia, Kansas, Gazette. 














The Following Underwriters are the Leaders for 
Their Companies This Past Month 


sa 


J. W. DALTON JOHN A. MONROE, Jr., C. L. U. J P DUNCAN ED C. STRADLEY 
Fidelity Union Life Insurance Co. Great National Life Insurance Co. Jefferson Standard Life Insurance Co. Connecticut Mutual Life Insurance Co. 
Paducah Dallas Marshall Dallas 


1 7 + . 


J. H. (Jack) YESNER A. NEIL SOMERVILLE MRS. LILYE SIMON GROVER C. BULLINGTON 
Midland Life Insurance Co. Republic National Life Insurance Co. Kansas City Life Insurance Co. Bullington-Mason Co. 
Dallas Dallas Dallas Southland Life Insurance Co. 
Wichita Falls 
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ALLAS CHAMBER OF COMMERCE 


1101 COMMERCE STREET @ TELEPHONE 7-8451 


)PFICERS: J. B. Adoue, Jr., president; B. F. McLain, A. H. Bailey, H. S. Moss, vice presidents; 
E. J. Gannon, treasurer; J. Ben Critz, vice president and general manager; C. J. Crampton, 
executive secretary (on leave of absence). 


ECTORS: Nathan Adams, J. B. Adoue, Jr., A. H. Bailey, Paul Carrington, L. B. Denning, Henry 
Dorsey, Jr., Tom P. Ellis, Holmes Green, Karl Hoblitzelle, D. A. Little, A. M. Matson, Henry S. 
Miller, H. S. Moss, B. F. McLain, J. B. O’Hara, B. B. Owen, John E. Owens, C. R. Roberts, 
Ted W. Robinson, Clyde L. Stewart, Ernest R. Tennant. 


“ARTMENT HEADS: Executive—J. Ben Critz, vice president and general manager; C. J. Cramp- 
ton, executive secretary (on leave of absence). Finance and Purchases—Mrs. Velma Boswell. Retail 
Merchants and Conventions—Z. E. Black. Manufacturers and Wholesalers and Southwestern Style 
Show Association — Bob Bourdene. Industrial — Clyde Wallis. Traffic and Transportation — Sam 
Goodstein. Public Relations and Membership—W. O. Cooper. Southwest Business—Earl Y. Bate- 


man. Publicity—Andrew DeShong. Highway and General Information—Jessie Lancaster. 


Telephone or write to the Dallas Chamber of Commerce for information on Dallas 
or the Southwest. Dallas is the geographic center, and the center of density of 
population and buying power in the Southwest—a natural econmic unit which con- 
stitutes one-eighth of the national market, with one-seventh of the nation’s buying 
power. 
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This Month in 
Southwest Business 


Big event of December (excluding 
Christmas, of course), will be the Cham- 
ber’s annual membership meeting in the 
Baker Hotel at 6 p.m. Tuesday, Decem- 
ber 5. We, the People of Dallas theme 
will be substituted for the traditional 
principal speaker, and the program will 
attempt to reflect what Dallas people 
are doing and thinking. 

The imminent hundredth birthday 
celebration reminds us that there are 
men and women living in Dallas today 
who can remember whea deer and wild 
turkey roamed up what are now Akard 
and Harwood Streets, and who recall 
going out to the Mountain Creek bottoms 
to see the ox-wagon trains, loaded with 
buffalo hides, bogged down in the mud. 
The 1941 celebration should be a field 
day for pioneers, and should do all of 
us good by emphasizing what manpower 
has achieved in building a great city. 


Z. E. Black, manager of the Cham- 
ber’s convention department, practically 
emptied his files for this issue of South- 
west Business. The editorial contents of 
this issue were planned not only to enlist 
the aid of Dallas people in getting 1941 
conventions, but also to furnish them 
with a handbook on convention facilities 
which they can use in presenting Dallas’ 
bid for their meetings. 


Mr. Black is the author of 1941: Ban- 
uer Convention Year, and Manager Ben 
Critz of the Chamber of Commerce of 
Dallas Excels in Hotel Facilities. 


The December issue of Southwest Busi- 
ness will be dedicated to the oil industry. 
It will include sections from the new 
Dallas Oil Directory which the Cham- 
ber’s industrial department will publish 
for the industry soon. Southwest Busi- 
ness will publish next month the listings 
of oil companies, independent oil opera- 
tors, and companies selling oil industry 
equipment of supplies—and furnished 
by the Chamber’s industrial department 
from its new directory. 


x 


Advertising rates on application. Subscription 
rates, $2.00 per year. Single copies, 20 cents. 
Foreign, $3.00 per year. Published monthly and 
entered as second-class matter, February 6, 1922, 
at the Post Office at Dallas, Texas, under the 
act of March 3, 1879. Copyrighted, 1935, by 
The Dallas Chamber of Commerce. Reprint per- 
mission on request. Offices 1101 Commerce Street, 
Dallas, Texas. Telephone 7-8451. Night Tele- 
phones: Editorial 58-4981; Advertising 5-3586. 
Southwest Business is owned and published by 
The Dallas Chamber of Commerce. Its object 
is to assist the Southwest in achieving a sense of 
unity and co-operation by presenting articles 
which may prove interesting and informative to 
business men. Neither Southwest Business nor 
The Dallas Chamber of Commerce stands sponsor 
for or is committed by the views expressed by 
authors in these articles. 











Convention Heapouarter: 


450 Fine Rooms 


Convention Halls....Sample Rooms... Roof Garden... Ball Room 


JEFFERSOD 


HOTEL — DALLAS 


In Downtown Dallas — Facing a Beautiful Park 


L. W. Mangold, General Manager 
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DALLAS’ BIRTHDAY PARTY 


[\ALLAS will be one hundred years 
old in 1941. 
It was one night in 1841 that John 
leely Bryan, of Tennessee, rode across 
1¢ rolling hills east of the Trinity River. 
Veary from weeks spent in the saddle, 
2 dismounted and pitched camp on the 
ist bank of the river. The next morning 
surveyed his surroundings and was 
leased. He decided that he had found 
is homesite on the Texas frontier. He 
egan building a one-room cabin of cedar 
gS. 
From that log cabin, Dallas has grown 
ito a city of 380,000 people. Today it 
the manufacturing, distributing and 
financial center of a region of 14,000,- 
00 population, greater in area than any 
uropean country save Russia. It is also 
great educational, cultural, medical and 
musements center—the first city of the 
yuthwest by any standard. 


Dallas is already making plans for 
ppropriate celebration of the city’s hun- 


redth birthday. 


The Public Affairs Committee of the 
City of Dallas has outlined a tentative 
rogram for the observance, has asked 
he opinions of scores of civic organi- 
itions, and has made recommendations 


» the City Council. 


The Dallas Historical Society also 
lans to sponsor certain phases of the 
bservance, and has announced that it 
ill adopt a definite program within the 
sar future. 


At least three civic organizations are 
ready working on a big summer enter- 
inment project for 1940, which prob- 
ly would be continued in 1941 as one 
‘ the major phases of the city’s Centen- 
al celebration. 

The summer entertainment plan was 
unched in 1939 by the Dallas Manu- 
cturers and Wholesalers Association, 
d the Retail Merchants Association 
ive its cooperation to the enterprise. 
cause there was not sufficient time 
is year, the idea was postponed until 
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1940. The Dallas Citizens Council has 
also recently endorsed the idea of creat- 
ing a major summer entertainment at- 
traction in 1940. This plan, succeeding 
in 1940, could conceivably become the 
prelude to another outstanding show in 
1941 as a major feature of the Dallas 
Centennial. 

Still another agency, with a tangible 
1941 program already under way, is the 


John Neely Bryan’s cabin, first house in Dai- 
las, now stands reconstructed on the Dallas 
County courthouse lawn. Parker-Griffith Photo. 


convention department of the Dallas 
Chamber of Commerce. It is making an 
intensive campaign to build 1941 as Dal- 
las’ record-breaking convention year, 
taking advantage of the interest which 
will naturally be focused on the city 
then to secure many additional meet- 
ings. 

This issue of Southwest Business is 
dedicated to explaining the convention 
drive, so that Dallas people can cooper- 
ate in bringing to Dallas in 1941 the 
conventions and sales conferences of or- 
ganizations with which they are affili- 
ated. The program is explained fully in 
other articles in Southwest Business. 

The drive for conventions is logical 
and practical, regardless of what form 
the 1941 Centennial observance will ul- 
timately take. With the active interest 


1939 


and cooperation of the Dallas members 
of state, regional and national organi- 
zations, the Chamber of Commerce can 
build a convention calendar for 1941 
which will bring tens of thousands more 
visitors than any previous convention 
year has ever brought to the city. 


Meanwhile, the problem of adopting 
the most practical and appropriate type 
of 1941 celebration is being studied and 
discussed by the various other agencies— 
all agreeing that the Chamber of Com- 
merce drive for conventions is a highly 
suitable and constructive contribution to 
the Centennial plans. 


King H. Duggan, chairman of the 
City’s Public Affairs Committee, sub- 
mitted to a number of organizations and 
business men a detailed proposal from 
Don L. Sterling. 


Mr. Sterling proposed a_ three-point 
program of preparing for and staging 
the Centennial celebration: 


Dallas would undertake a city-wide 
two-year program of beautification. Ef- 
forts would be made to interest home- 
owners in improvement of their side- 
walks, buildings, homes and _ fences. 
Beautification of lawns, parks and park- 
ways would be undertaken, section by 
section throughout the city. Vacant lots 
would be cleaned and made attractive. 
Flowers and shrubs would be planted 
with a view to having the entire city 
a showplace at some given period during 
the Centennial—say, in June, 1941. 


Adequate and impressive exhibits of 
products manufactured in Dallas, and 
striking displays giving a “realistic con- 
cept” of Dallas as a financial and dis- 
tributing center, would be arranged in 
the State Fair grounds. Very likely, the 
State Fair of Texas itself would plan 
special outstanding features for its 1941 
exposition as recognition for Dallas’ 
birthday. 

Dallasites would be urged to invite to 
the city during the Centennial the “fi- 


Continued on Page 26 
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HEN Dallas celebrates its hun- 

dredth birthday in 1941, the city 
will be on dress parade to the world, re- 
gardless of what form of observance may 
be adopted. 

It will be an ideal time for Dallas to 
invite visitors. The city will be in its 
“best bib and tucker”. In addition to its 
normal attractions for visitors, Dallas 
will have the added attractions of the 
Centennial celebration. People from oth- 
er sections of America—many of whom 
have never been in Dallas or the South- 
west—would naturally prefer to come 
here at a time like that. 

In recent months, Dallas and_ the 
Southwest have been obtaining an ever- 
increasing amount of national recogni- 
tion and publicity. The 1941 observance 
of Dallas’ hundredth birthday will come 
at just the right time to capitalize on 
this interest in Dallas and in the South- 
west. When we begin inviting visitors 
to Dallas for the city’s hundredth birth- 
day celebration, the foundation will al- 
ready have been laid. We can build on 
the great volume of publicity that has 
already been received, and on the un- 
mistakable interest which has been gene- 
rated. 

Plans for the 1941 Centennial cele- 
bration are being discussed now. Senti- 
ment will crystallize rapidly on the type 
of observance we should have. The next 
six months will undoubtedly see definite 
arrangements launched. 


But now is the time for Dallas to be- 
gin working on its 1941 convention cal- 
endar. Conventions don’t come to a city 
on impulse. Intensive, carefully-planned 
preliminary work is necessary to secure 
these meetings. By the middle of 1940 
it will be too late to launch a campaign 
to use the 1941 Centennial as a talking 
point in building a greater convention 
calendar for Dallas in 1941. The time to 
launch that effort is now. 


Conventions are one of the most fer- 
tile fields for Dallas, both from the 
standpoint of securing visitors for the 
city and also for publicizing Dallas and 
the Southwest. 

In 1935, we enlisted the support of 
scores of individuals to help the Chamber 
of Commerce convention department 
bring to Dallas in 1936 the conventions 
of the various organizations with which 
they were affiliated. The campaign was 
highly successful. Dallasites quickly saw 
the advantage of using the Centennial 
Exposition for leverage in bringing here 
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By Z. E. BLACK 


conventions which had never before been 
held in this part of the country; and 
for securing again conventions which 
had been successfully held in Dallas in 
other years. The Centennial Exposition 
was an added attraction which Dallas 
could offer convention visitors. Dallas 
offered it—-and secured an unprecedent- 
ed number of meetings in 1936. 

The impetus given Dallas by the Cen- 
tennial Exposition in 1936 made it the 
third most important convention center 
in America that year. Only Chicago and 
New York exceeded Dallas in the num- 
ber of conventions and meetings to which 





“Dallas in 1941” 


To further Dallas’ hundredth birth- 
day celebration in 1941, the Chamber 
of Commerce convention department is 
adopting the slogan, “Dallas in 1941.” 


It asks assistance of every Dallas 
man and woman, affiliated with any 
kind of organization whose meeting, 
convention or sales conference could be 
brought here in 1941 or some later 
year. A self-addressed, postage-paid 
card is enclosed between pages 15 and 
16 in this magazine. Use it to suggest 
to the Chamber’s convention depart- 
ment any meetings or conventions 
which you can help bring to Dallas. 

The Chamber’s convention depart- 
ment will begin work immediately on 
your suggestion. Using the 1941 Cen- 
tennial celebration of Dallas as an 
added attraction, and with your active 
support, it probably can secure the 
meeting. And if it does not get the 
convention for 1941, your effort may 
pay dividends at some future time. 

Every convention in Dallas directly 
or indirectly benefits everyone in every 
line of business. Mail your card today, 
and help the Chamber of Commerce 
make 1941 Dallas’ banner convention 
year. 











they were hosts that year. Again in 1937 
and 1938, Dallas had unusually good 
convention years, and 1939 bids fair to 
exceed 1938 in number of conventions 
held in Dallas. 

By starting now, and by using the 
1941 Centennial of Dallas’ founding as 
a “sales argument”, it is possible for us 
to make that the banner convention year 
in the city’s history. 

The additional convention business 
which can be brought to Dallas in 1941 
is a worthwhile aim in itself, but it is 
only part of the goal we can realize. The 
additional convention visitors will add 
immeasurably to the success of the cele- 
bration. They will provide an unequalled 
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1941: Banner Convention Year 





medium to secure favorable publicity fo 
Dallas. And the mere effort to win 
convention for Dallas in 1941, regard 
less of whether it is successful, wil 
serve to focus attention on the fact tha 
Dallas in that year will be 100 year 
old, and to direct interest toward th 
city’s remarkable record of growth an 
achievement. 


Convention business, of course, is o 
direct benefit primarily to transportatio: 
agencies, hotels, restaurants and cafe 
amusements and retail stores and shop 
But convention visitors’ expenditure 
are “fresh money”—revenue brought in 
to Dallas trade channels from other citic 
and other states. In other words, it is no 
money from our normal trade cycle; i 
is “outside” money—and is just as de 
sirable and is just as important in th 
building of a city as the revenue obtainec 
through export trade, for instance. It i 
spent with the hotels, amusements, cafe 
and restaurants and other points of di 


rect contact for the convention visitor. 


From those sources, this “fresh” mone} 
finds its way into the regular trade chan 
nels in the form of wages, rentals, addi 
tional purchases of supplies, and expan 
sion of facilities to take care of increas 
ed convention business. Ultimately, every 
person who is dependent upon Dalla 
business for his livelihood benefits fron 


every dollar which the convention visitor 


spends here. 


To make 1941 a banner conventio: 
year for Dallas, the Chamber of Com 
merce convention department must hay 
the active help of Dallas people. 


Just to give an example of the kind 


of help we need, I have pulled from my) 
files a card which was returned to m 
by a Dallas business man in 1935, whe 
we made a similar appeal to help wi 
conventions for 1936. This card stated 

“IT suggest, and am willing to help se 
cure for 1936 or later, the followin 
convention for Dallas: The Internation 
Association of Electrotypers. (Signed 
Sam Ross McElreath”’. 


We talked with Mr. McElreath an 
got first-hand, background informatio 
about this organization. We discussed 
with him and agreed upon a plan of ac 
tion to follow in bidding for the conve: 
tion. We obtained a list of the key men i 
the organization, got Mr. McElreath « 
write to them, and then followed up wit 
correspondence from the Chamber < 
Commerce. We sold other members of t! 


Continued on Page 2 
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This map shows Dallas’ central location with 

respect to other major cities of the United 

States, and its unexcelled highway connec- 
tions with all sections of the continent. 


IDWAY between the Atlantic and 

Pacific Coasts, and midway be- 
veen the Great Lakes and Mexico City, 
Jallas is truly a cross-roads metropolis, 
sily accessible from any section of 
forth America. 


Dallas’ central location is a prime fac- 
yr in making it a convention center. A 
itional organization, with members on 
wth the Atlantic and Pacific coasts, in 
ew England and in the Deep South, 
in naturally expect a better convention 


systems offers the most modern and com- 
fortable facilities. 


Highways, railroads and airlines make 
yo : ; Dallas easily accessible from any city in 
ttendance if its meeting is held Jn a North America. It is also an increasing- 
ty accessible to all geographic divisions jy important distribution point for tour- 
f its membership. Dallas meets this re- ;.. traffic into Mexico. via the Pan 

. . . - © a , ‘2 
lirement, making it possible for an or- American Highway from Dallas to Mex- 
inization’s membership to concentrate jog City. 


1 a relatively centralized convention : ’ : 
The following table, showing distances 


in hours and miles from the principal 
cities of America to Dallas, indicates how 
modern transportation has made Dallas 


Ity. 


Dallas is not only centrally located, 
ut also has excellent transportation faci- 
ties linking it with every major city in 
orth America. 


Radiating from Dallas are U. S. High- 

ays 75, 80, 67, 175 and 77 (more 
S.-designated highway outlets than 

iy other city west of the Mississippi 
iver has) and State Highways 14, 114, 

17, and 183—a total of 13 highway out- 

ts. These highways, with their tribu- , 
ry connections, provide excellent’ . 
utes to Dallas from all sections of | - 
merica. ° 
Dallas is served by nine mainline rail- 
rads, one electric interurban system, and 

ree airlines. The city has 23 rail out- 

s and nine air outlets. Trains, buses, 
lines provide excellent connections at 
illas, and each of the transportation 
1939 
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CroSS-ROADS LOCATION 
Is Asset TO DALLAS 


a crossroads city and an ideal convention 
center: 

















Atlanta 
Chicago 
Cincinnati 
Cleveland 
Denver 


Jacksonville 
Kansas City 
Los Angeles 
Mexico City 
Minneapolis ... 
Nashville 

New Orleans 
New York 
Oklahoma City 
Omaha 
Phoenix 
Pittsburgh 
Richmond 

Salt Lake City ...... 
San Antonio 
San Francisco 
Seattle 

Saint Louis ... 
Washington 
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NLY cities with superior hotel fa- 

cilities could satisfactorily handle 
such conventions as those of the Ameri- 
can Medical Association, Rotary Interna- 
tional, the American Petroleum Institute, 
the American Institute of Banking, the 
American Dental Association, and the 
American Hospital Association. 


Dallas has been host to all those con- 
ventions, and to scores of others of simi- 
lar size and importance. In each instance, 
the organization officials have expressed 
complete satisfaction with the hotel and 
convention facilities in Dallas. 


Hotels are a good index to a city’s 
character. Dallas has always been a “good 
hotel town”, and some of its hostelries 
have been widely famed for their atmos- 
phere, service and food. Dallas hotels are 
also noted for their progressiveness, for 
the fact that their buildings and facili- 
ties have been maintained in the most 
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On these two pages are one of the principal reasons for Dallas’ leadership as a convention 

center. Shown above, from left to right, top panel, are the following hotels: White Plaza, Whii- 

more, Mayfair, Jefferson. In the center is the Campbell Hotel. In the bottom panel, left to right, are: 
The Adolphus, Southland, Scott, Baker. 


modern manner and that their standards In the 1935 Census of Business re- 
of service have kept pace with—and fre- port on the hotel business, Dallas rank 
quently ahead of—the most exacting re- twenty-second among American cities 
quirements developed in any section of total number of guest rooms, and nin 
the country. teenth in total hotel revenue. While De 

Dallas has more than 6,000 guest ver, Colorado was shown to have m« 
rooms, in the larger commercial hotels than twice as many hotel guest rooms 
alone. I believe the occupancy average Dallas, the 1935 revenue total for De 
in Dallas is higher than in any other ver hotels was only $10,000 more th 
Southwestern city, although one other Dallas hotels’ revenue. Dallas hotels coi 
Southwestern city probably has a great- not achieve such a record without mai 
er total number of guest rooms. taining the very highest standards. 


DALLAS EXcELs If 
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In this grouping, left to right and top to bottom, are the following hotels: Stoneleigh, Sanger, 

Cliff Towers, Ervington, Clifton, Melrose, Maple Terrace, Ambassador and Bluebonnet. Most 

of Dallas’ hotels provide excellent convention facilities, including meeting halls and display 
space for trade expositions and merchandise shows. 


Dallas hotels are constantly making 
improvements in their properties, and 
innually expend large sums of money to 
keep their buildings and equipment mod- 
‘rn and in good condition. They were 
among the first to begin air conditioning, 
and today a large percentage of hotel 
suest rooms in Dallas are air conditioned. 

All of the downtown hotels are located 
vithin a radius of easy walking distance 
‘rom the center of the retail business dis- 
trict. 


All of the hotels, with the exception 
of a few of the smaller ones, have meet- 
ing rooms and convention halls, ranging 
in seating capacity from 25 to 2,000. 
The larger downtown hotels, in particu- 
lar, have emphasized their convention fa- 
cilities, and are easily able to handle sev- 
eral large meetings simultaneously. Floor 
space is also available for trade shows 
and expositions. Some of the largest in- 
dustrial shows held annually in this part 
of the country are staged in Dallas, 


By J. BEN CRITZ 


[MOTEL FACILITIES 


1939 


-outhwest Business « 


November, 


among them being the Southwestern Gift 
Goods Show and similar events. 


The biggest annual convention and 
exposition in the Southwest is that of 
the Texas Cotton Ginners Association, 
which is held in Dallas each Spring. This 
convention, with an attendance of about 
§,000, and with exhibits requiring near- 
ly 100,000 square feet of floor space, 
does not tax Dallas’ facilities. 


Dallas hotels are experienced in hand- 
ling unusual crowds. They have gained 
this experience through years of work 
with conventions, big and small; through 
Dallas’ position as home of the State 
Fair of Texas, largest annual exposition 
in America; and through Dallas’ role as 
host to outstanding sports events and 
other attractions. Traditionally, the big- 
gest business of the year for Dallas hotels 
is the week-end of the annual football 
game between the Universities of Texas 

Continued on Page 14 
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Dallas’ central business 


district, photographed 


by 


night from the top of the Medical Arts Building. Copyrighted 1939, Lloyd M. Long. 


ALLAS Knows From EXPERIENCE 


B: virtue of location, hotel and au- 


ditorium facilities and _ entertain- 
ment resources, Dallas is one of Ameri- 
ca’s major convention centers. 


Cosmopolitan, friendly, youthful, Dal- 
las knows how to take care of big con- 
ventions. It makes it a business to know 
how. And Dallas has a record of suc- 
cessful entertainment of some of the 
largest annual gatherings in the country. 
Likewise, its hotels and amusement 
places have a tradition of service and 
courteous, fair treatment for large groups 
of visitors. 

There could be no better recommen- 
dation of Dallas’ advantages as a con- 
vention city than a list of some of the 
major conventions which have been held 
here in recent years. In some years Dal- 
las has averaged as many as two con- 
ventions per day. 

The big national conventions held in 
Dallas in recent years tell the story of 
Dallas as a convention city: 

Rotary International. 

American Medical Association. 

Southern Medical Association. 

American Petroleum Institute. 

American Institute of Banking. 

General Conference of the Methodist 
Episcopal Church, South. 

American Dental Association. 
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Department of Superintendence of the 
National Educational Association. 

American Chemical Society. 

American Bottlers of Carbonated Bev- 
erages. 

National Retail Jewelers Association. 

American Association of Petroleum 
Geologists. 

American Life Convention. 

American Osteopathic Association. 

Pan American Medical Congress. 

Natural Gas Division of the American 
Gas Association. 

National Professional Golfers Associa- 
tion. 

American Society of Civil Engineers. 

American Society of Agricultural En- 
gineers. 

National Association of Postal Clerks 
and Supervisors. 

American Hospital Association. 

National Association of Cleaners and 
Dyers. 

National 
Agents. 

American Nurserymen’s Association. 


Association of Insurance 


Florists’ Telegraph Delivery Associa- 
tion. 

National Retail Grocers Association. 

International Circulation Managers As- 
sociation. 
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American Pharmaceutical Association. 


National Association of Building Own- 
ers and Managers. 


National Chiropractic Association. 
American Cotton Shippers Association. 


National Cottonseed Products Asso- 
ciation. 
American Institute of Accountants. 


National Exchange Club. 


National Association of Sheet Meta 


Contractors. 
National Association of Electrotyper 
and Stereotypers. 


Grain and Feed Dealers National As 
sociation. 


International Ice Cream Manufactut 
ers Association. 
Mil 


International Association of 


Dealers. 


Convention business is big business i 
Dallas. . . . Hotels, theatres, night club 
restaurants and retail stores have learn 
ed to serve the convention visitor. 


This fact is the best guarantee fc 
the proper handling of any conventio 
awarded to Dallas. Conventions mean to 
much to Dallas business to allow any 
thing to mar the success of a Dall 
convention. 

Continued on Page 4 
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HE men who run conventions have 

voted, by long odds, that Dallas is 
the best and most desirable convention 
city in the South-Southwest geographic 
division of the nation. 

Their vote placed Dallas alongside New 
York, Chicago and San Francisco as first 
choice convention cities of the nation’s 
four geographic divisions. Dallas’ margin 
of leadership in the South-Southwest di- 
vision was exceeded only by Chicago’s 
margin in the Middle West division. Dal- 
las received 25 percent of the votes and 
Atlanta 16 percent in the South-South- 
west division, while Chicago received 
24.32 percent and Kansas City 13.52 
percent in the Middle West. 

This new evidence of Dallas’ domi- 
nance as a meeting place for regional 
conventions or sales conferences of na- 
tional organizations, was provided in a 
nation-wide survey made by the maga- 
zine, Sales Management. 

Sales Management is the official maga- 
zine of the National Federation of Sales 
Executives. The magazine questioned of- 





























Oil, cotton and catile, three resources for which the Southwest is famed, are always of particular 
interest to Dallas’ convention visitors, and typical views of each can be obtained within a few 
hours’ automobile drive from the convention city. 


Convention Heads Vote 


for Dallas 


ficers of approximately 450 groups which 
hold conventions and meetings, to de- 
termine which cities offered the greatest 
advantages to regional conventions. 


In the South-Southwest geographic di- 
vision, Dallas received 25 percent of all 
votes cast—in Sales Management’s survey 
—with Atlanta receiving 16 percent, 
New Orleans 14 percent, Memphis 7 per- 
cent, Fort Worth 5 percent, and Hous- 
ton and Louisville 4 percent each. 

First and second ranking cities in the 
four geographic divisions, with their per- 
centages of the votes cast, are as fol- 
lOWS: 

East: New York City, 22.56 percent; 
Boston, 14.29. 

Middle West: Chicago, 24.32 percent; 
Kansas City 13.52. 

South-Southwest: Dallas, 25 percent; 
\tlanta, 16. 

Far West: San Francisco, 28.28 per- 
cent; Los Angeles, 23.23. 

Sales Management’s table on the South- 
Southwest division ranks the principal 
convention cities, and the percentage of 
votes; they received in the survey, as fol- 
ows: 

DALLAS 

Atlanta 

New Orleans 

Memphis _.......- 

Fort Worth _ 

Houston 
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in Survey 


Editors of Sales Management explained 
that they sent a two-page questionnaire 
to “officers of approximately 450 groaps 
which hold large conventions for asso- 
ciations or for meetings of dealers, dis- 
tributors and sales forces.” The associa- 
tion heads were asked to list the three 


or more cities which they had found 
most desirable in the four geographic 
divisions. 

Points covered in the questionnaire 
included such factors as hotel facilities 
and exhibit space, economy in time and 
travel expense to members, cooperation 
of a well organized local convention bu- 
reau, favorable local newspaper publicity, 
and climatic conditions. 

“This survey bears out our chief sell- 
ing argument, that Dallas is a conven- 
tion city where conventions succeed,” 
commented Z. E. Black, manager of the 
Dallas Chamber of Commerce conven- 
tion department. 


Convention visitors invariably comment upon Dallas’ uniformly attractive residential sections, 
and upon the careful city planning which they reflect. Four different sections of the city are 
represented in the homes shown here. Parker-Griffith Photos. 
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F some mythical billionaire came to 
Dallas for a three- or four-day visit, 
and spent $3,660,000 with hotels, res- 
taurants, taxicabs, retail stores, manufac- 
turers and wholesalers, and theaters, the 
entire city would be talking about his 
“splurge”. 


There is no such billionaire of course, 
but in 1939 Dallas has met his equiva- 
lent: the estimated 122,000 visitors who 
came here to attend 530 conventions or 
sales conferences, and who spent an es- 
timated $3,660,000 with Dallas hotels, 
restaurants, retail stores, manufacturers, 
wholesalers and amusement places. 


An average expenditure of $10 per 
day per convention visitor is recognized 
everywhere as a sound, conservative es- 
timate. And experience has shown that 
the average convention visitor spends 
three days in Dallas. So the 122,000 per- 
sons who have attended Dallas’ 1939 
conventions are conservatively estimated 
to have spent $3,660,000 here. Some 
cities with fewer conventions claim much 
greater expenditures, but the Dallas 
Chamber of Commerce convention de- 
partment prefers to hold to a lower es- 
timate. 


Who gets the convention visitor’s dol- 
lar? 


The answer is that every line of busi- 
ness benefits directly or indirectly from 
the stimulus of convention business. 
Three million dollars additional expendi- 
tures during a year, regardless of the 
source, are certain to reach every chan- 
nel of trade, and to raise the business 
level of the entire city. But the money 
first reaches the trade channels in which 
the convention delegate moves, and from 
those channels it naturally spreads out 
to others, until every Dallasite is bene- 
fited in some manner. 


Carefully compiled data indicate that 
the convention visitor’s dollar is divid- 
ed in approximately this manner among 
his points of contact: 


Hotel rooms and dining rooms 36.0 cents 


Other cafes and restaurants _. 6.9 cents 
Theatres _ 2.4 cents 
Other amusements 5.0 cents 
Department stores 9.7 cents 
Miscellaneous retail stores 4.7 cents 


Manufacturers and wholesalers 21.2 cents 
Taxicabs and other transpor- 


tation _. 8 : _. 2.3 cents 

Oil, gas and auto supplies _ 2.7 cents 

Miscellaneous 9.1 cents 
$1.00 


122000 Visitors In 1939 


















$42,607,500 In Eighteen Years 

Year Number Attendance Expenditures 
1922 213 23,000 $ 690,000 
1923 160 36,000 1,080,000 
1924 145 36,250 1,087,000 
1925 244 48,800 1,464,000 
1926 302 60,400 1,812,000 
1927 347 69,400 2,082,000 
1928 350 70,000 2,100,000 
1929 409 90,000 2,700,000 
1930 415 85,000 2,550,000 
1931 395 79,000 2,270,000 
1932 385 77,000 2,210,000 
1933 420 84,000 2,520,000 
1934 495 99,000 2,970,000 
1935 427 85,400 2,562,000 
1936 600 125,000 3,750,000 
1937 514 110,000 3,300,000 
1938 515 120,000 3,600,000 
1939" 530 122,000 3,660,000 
Total 6,798 1,420,250 $42,607,500** 

* ag Page 1939 total of 503 through November 1, plus an estimate on the number for the rema‘uder 

ot the year. 

; Bacloneed expenditures, based upon the nationally-accepted ratio of $10 per day per convention visitor, 
with an average of three days to the convention. 

These figures for the convention business in Dallas—‘The Industry Without a Smokestack’-—date back to 
1922, the year the Dallas Chamber of Commerce established its convention department. This balance sheet, 
of course, does not take into consideration the big annual attendance at the State Fair of Texas, or at- 
tendance at football games, but is confined to conventions, sales conventions and similar types of events. 








The fact that this volume of money 
goes into Dallas trade channels, but is 
not drawn from Dallas’ own purchasing 
power, should be borne in mind. It is 
money brought into Dallas—a part of 
Dallas business’ margin of profit which 
could not be obtained from any other 
source, and which would be entirely lost 
to Dallas if the city’s convention busi- 
ness were cut off. 


As explained elsewhere, the estimated 
$3,660,000 which conventions have 
brought to Dallas during 1939 does not 
include the expenditures of State Fair 
visitors, or of visitors attracted by the 
numerous outstanding football games 
and similar events. 


The chief agency working to build 
Dallas as a convention center is the con- 
vention department of the Chamber of 
Commerce. Several of the hotels have 
convention departments, each working to 
have its own hotel designated as conven- 
tion headquarters. In actual practice, the 
Chamber of Commerce convention de- 
partment works closely with all of the 
hotels, and it usually presents bids for 
conventions in the name of Dallas—sup- 
ported, of course, by the Dallas and 
Texas members of the organizations. 
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Hotel Facilities 
Continued from Page 11 


and Oklahoma, played in Dallas’ Cotton 
Bowl. On this week-end, Dallas hotels 
usually accommodate 15,000 to 20,000 
out-of-town guests. This immense crowd 
is handled satisfactorily, because the ho- 
tels have learned how to use the city’s 
various supplemental facilities without 
confusion or inconvenience, and in a 
manner acceptable to the visitors. 


The Dallas Hotel Association main- 
tains a rigid policy of never raising prices 
because of peak business. The member 
hotels charge the same rates, and their 
service establishments use the same price 
scales, on the days of biggest crowds 
that they maintain in non-rush periods 


Any organization which awards its 
convention to Dallas has ample assur- 
ance, first that the city’s hotel facili- 
ties and services are adequate by al 
standards; second, that its members 
when they come here for the convention 
will receive the fairest treatment ir 
prices; and third, that convention busi- 
ness means too much to Dallas, and is toc 
highly prized here, for the city to allow 
anything to mar the success or pleasant 
ness of any convention, small or big. 
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MORE THAN EVER THE BEST ANSWER TO TODAY’S ROADS, LOADS AND SCHEDULES 


A GREAT NEW LINE OF 
FORD V-8 TRUCKS — 


ERE, in a range of 3 V-8 engine 

sizes, 6 wheelbases and 42 body 
and chassis types, are new Ford V-8 
trucks that will save truck operators 
more money than ever in 1940. In 
addition to handsome new styling 
and driver comfort, there are many 
new engineering advancements which 
give still more time-proved Ford V-8 
dependability, performance and all- 
round economy. Arrange an “‘on-the- 
job” test today, and don’t buy any 
new equipment until you do! 














112-INCH PANEL (85 or 60 h.p.) With the 

1940 Ford V-8 passenger car frontend styling, 

this unit brings unusual prestige as well as 

economy to many delivery operations. Popular 

with laundries, florists, department stores and 
grocers. 


122-INCH 4-TON EXPRESS (85 or 60 h.p.) This 

unit covers a wide range of needs and is especially 

adaptable to hauling light, bulky loads. Four speed 
heavy-duty transmission available at extra cost. 


158-INCH REGULAR STAKE TRUCK (95 or 85 h.p.) 
Exceptional ruggedness and low all-round costs make 
this unit ideal for heavy-duty hauling. Auxiliary springs, 
dual wheels, heavy-duty tires and other special equipment 
at extra cost. 








FORD V-8 TRUCK AND COMMERCIAL CAR 
FEATURES FOR 1940 


Range of 6 wheelbases and 3 engine sizes (60, 85,95 h.p.)... 
42 body and chassis types . . . Big hydraulic brakes . . . Full- 
floating rear axle in trucks (34-floating in Commercial Cars)... 
New type drive system and two new longitudinal springs in 
front on regular trucks . . . Semi-centrifugal clutch . . . Im- 
proved, stronger cabs, more comfortable seats . . . Increased 
engine and chassis accessibility in trucks . . . Straddle- 
mounted driving pinion . . . Needle roller-bearing uni- ( 
versal joints on all trucks... New, impressive styling... 
Sealed-beam headlamps . . . Large payload space... 

Ford low operating costs . . . Ford low upkeep costs 


with factory exchange parts plan. og ig 
me ar: 
ey 
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4 TRUCKS AND 
COMMERCIAL CARS 





Built In Texas by Texas Workers 
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make ’em 


THINK 


It isn’t what people know 
that makes them act . . it’s 
what they think! 


Good advertising persuades 
them to think in preparation 
for favorable action toward 
you! We plan, write and illus- 
trate the thought-provoking 
kind of advertising. Call us 


for a conference. 


Calder & Campbell 


Advertising and 
Commercial Art 


LINZ BUILDING ... DALLAS 











Beaumont's 
Barge Terminal 


The new barge terminal, munic- 
ipally owned and operated, pro- 
vides every modern facility to 
handle and warehouse all types 
of commodities. The terminal is 
equipped with tracks that permit 
a direct transfer of cargo from 
barge to railroad cars or trucks, 
modern loading facilities, up-to 
date fireproof warehouses, and 
docking space to take care of 
the river and canal shipping de- 
mands for many years to come. 


Facts About Weather Help 
Dallas Wins Conventions 


NE question which always comes 
up in connection with conventions 
is ““What about your weather?” 


Climate ranks right behind hotel and 
entertainment facilities in the minds of 
convention officials, and it frequently 
determines the fate of a city’s convention 
bid. 

The weather can be the safest or the 
most controversial topic of conversation, 
but the Dallasite who knows his climate 
and has learned the meaning of compara- 
tive data issued by the United States 
Weather Bureau need fear no controver- 
sy, not even in Florida or California, 
where climate is an article of faith. 

Weather Bureau records have been 
analyzed by the Dallas Chamber of 
Commerce convention department, and 
the results have been used effectively in 
bringing to Dallas conventions of or- 
ganizations which have never before met 
in Texas or the Southwest. 


Entirely aside from the weather data, 
Dallas can promise its conventions one 
of the most generally air-conditioned cit- 
ies in America. Dallas ranks among the 
first five cities in the country in num- 
ber of air conditioning installations, and 


leads the list in number of installations 
in ratio to population. Air-conditioned 
hotels, convention halls and meeting 
rooms, cafes and restaurants and amuse- 
ment places insure “man-made comfort’ 
regardless of the possible vagaries of the 
weather. 

Furthermore, air-conditioned _ trains 
buses and airplanes now make it possible 
for the Dallas-bound convention defe- 
gate to travel in comfort, regardless of 
the distance he must come or the time 
of year. 

Dallasites who join with the Cham- 
ber’s convention department in making 
1941 a record-breaking convention year 
will be interested in having weather 
facts to present to their associates in 
the various organizations whose meet- 
ings they want to bring to Dallas for the 
city’s hundredth birthday. 

The most important factors of cli 
mate are the annual average minimum 
and maximum temperatures, relative 
humidity, total hours of sunshine, aver 
age hourly wind velocity, rainfall and 
length of growing season. 

Twenty-one principal cities, selected 
for geographical distribution, were in- 


Continued on Page 22 


Dallas Rupe Heads 
Prudential Corporation 


Directors of Prudential Corporation last month 
elected Dallas Rupe, senior partner of the investment 
banking firm of Dallas Rupe & Son, president of 


the company, replacing John B. Mills. 


Mr. Rupe, prominent in his chosen field here for 


decades, holds offices and directorships in a number 
of other Dallas and Texas companies, and has been 
closely identified with the many financing enter- 
prises which have made Dallas Rupe & Son nationally 
known in investment banking circles. 

He was formerly vice-president and treasurer of 
Prudential. 

At the same meeting, directors approved the ac- 
quisition by Prudential Corporation of all the capital 
stock of the Enid Hotel Company, owner of the 
200-room, fourteen story Youngblood Hotel in Enid, 
Okla. Supervisory management of the property was 
placed in the hands of Allied Properties Corporation, 
Prudential’s operating subsidiary, but no change in 
personnel or policy was effected. 

The Youngblood is the second substantial property 
to come under Allied’s management within a few 
months, Cliff Towers Hotel in Dallas having been 
placed under its direction in May. Melrose Hotel in Dallas is affiliated. 


Coastwise and Foreign Shipping 
Handled Through 


Modern Municipal Facilities 


Available Industrial Sites Include 344 
Acres of Deep Water Frontage 


Write: O. L. CAYWOOD, 
Port Director 


PORT OF 
BEAUMONT 


R. T. BEHANNON, S. W. Repr. 


Cotton Exchange Building, Dallas 
Telephone 2-7917 


DALLAS RUPE 
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In 1941 Dallas 

the Trinity to a 

Already plans are ! 

be in its best 

Dallas the conventi 

make 1941 a banner conventio: 


If you are interested in hel; 


sales conventions or other 
detachable end of this card a 
vention department. 





Among the Manufacturers 


“If Dallas is to grow it must develop industrially.” You have heard this said until it has no meaning; until it is so trite 
that you pass it by as you do a corner that you pass each day. This slogan, for so it has become, should be recast. As it stands it 
is misleading and it would be more accurate to say: “If Dallas is to grow it must keep on developing industrially.” Every 
new month finds Dallas building new factories, new buildings, increasing its manufacturing output, and local capital seeking 
investment in Dallas industry. Each month SoutHweEsT BustNess brings to the attention of local people and the Nation as a 
whole industries in Dallas as pictured on this page. 





TRUCK TANKS—made ; to your order and |\rRe BUTANE 
H special needs TANKS 


Built to 
A.S.M.E. Code 

















ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY | scaworactusens or wzon sions 


203 West Commerce Street W. W. BANKS, President Dallas—Phone 2.5819 | OUtdoor Electric Adv., Inc. 
2229 CEDAR SPRINGS PHONE 7-8575 DALLAS 














Pipe Coils . . Gear Cut- 
ting . . Steam Hammer 
Cracker, Heavy Forging... 


Candy and Electric and Acetylene 
Bakery Products Welding 


Saltine Soda 











BROWN CRACKER & CANDY CO. ROBINSON MACHINE AND FORGE WORKS 


603 Munger 7-8222 1910 Magnolia St. 2-4264 











Atlas KEYSTONE 
| Culvert... other 
= | metal goods. Cor- 
rugated Tanks... 

Dr. Pepper 
Coolers 


Waxed Paper, 
Folding Paper 
Boxes, 

Setup Paper 
Boxes 




















POLLOCK PAPER & BOX CO. ATLAS METAL WORKS 
2236 S. Lamar 4-4161 P.O. Box 5208 2-5354 











Custom Built 

Inlaid Linoleum 

Corrugated and Floors... Made-to- 

Solid Fibre Order Shades. DALLAS FLOOR 
Boxes Guaranteed ... Best = LINOLE Acne CO. Fi 
Prices in Town 

E. D. Herold, Prop. 








GAYLORD CONTAINER CORPORATION DALLAS FLOOR SURFACING CO. 


Succeeding Texas Corrugated Box Co., Inc. r 
Factory St. 5-4105 Phone 3-8829 
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Scenes like this give Mexico an irresistible, romantic appeal for North Americans, whose travel 
interests are being focused south of the Rio Grande as never before. 


EXICO is fast becoming one of 
Dallas’ biggest assets in securing 
important conventions. 

The easily-arranged post-convention 
trip from Dallas to Mexico is a big at- 
traction for visitors from the more dis- 
tant regions of America. With Europe 
and Asia in chaos and at war, the im- 
portance of Mexico as a travel objec- 
tive for Americans is certain to continue 
increasing. Dallasites who join the Cham- 
ber of Commerce in working to bring 
to Dallas in 1941 the conventions of or- 
ganizations with which they are affiliat- 
ed can use the possibilities of post-con- 
vention trips to Mexico as a good “sales 
argument”. 

Dallas is forty-six hours from Mexico 
City by train, nine and a half hours by 
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Dallas for the long-dreamed-of tour of 
the romantic country below the Rio 
Grande. Many persons from the more 
distant sections of America feel that 
they must have some occasion like a con- 
vention in Dallas to justify their making 
the Mexico trip. 

Mexico has received a constantly in- 
creasing volume of American tourist 
travel for several years now. The out- 
break of war in Europe, and the chao- 
tic conditions in Asia, are giving impetus 
to travel into Mexico. Many Americans 
feel that they can now travel with safety 
only in the Western Hemisphere. It is 
only natural that Mexico, the nearest, 
most accessible and in many ways the 
most attractive of the Latin American 
republics, should top the list for Ameri- 
can travelers. 

Dallas’ effort to fill the 1941 calen- 
dar with conventions, in connection with 
the city’s Centennial celebration, will tie 
in perfectly with the heightened inter- 
est in Mexico. Officials of Mexico’s tour- 
ist agency and of the National Railways 
of Mexico are working closely with Dal- 
las on conventions, seeking to develop 
post-convention tours of Mexico. In fact, 
the manager of the Chamber’s conven- 
tion department and two representatives 
of Dallas hotels will be guests of the 
Mexican government and the National 
Railways of Mexico on a two-weeks trip 
to Mexico City early in December, to 
give them better background on this 
aspect of Dallas’ desirability as a con- 
vention center. 

The journey from Dallas to Mexico 
is an experience in contrasts. Dallas is 
typically American. Its business life is at 
the tempo more generally associated with 
the North and East. Its social life is more 
in the old Southern tradition. And in 
manners and tastes, Dallas is impregnat- 
ed with the informal hospitality of the 
West. 

In Monterrey, the first large Mexican 
city below the Rio Grande, the traveler 


Mexico Attracts Many 
Convention Visitors 


airline, and 1,207 miles via the Pan 
American Highway. It is not unusual 
for tourists to drive from Dallas to Mex- 
ico City by automobile in two days. The 
trip can be made in easy stages in three 
days. 

To the convention visitor from New 
England or the Middle West or the Pa- 
cific Northwest, Dallas is relatively close 
to Mexico. It is a big inducement for 
him to vote for his organization’s meet- 
ing to be held in Dallas, with the pur- 
pose in mind that he can go on from 
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finds a blending of typically Mexican 
culture with the business enterprise and 
activity of the United States. A few 
hours beyond Monterrey are San Luis 
Potosi and Queretaro, typically Mexican 
cities. And in Mexico City, one finds a 
nation’s capital with the continental at- 
mosphere that is associated with Paris, 
Brussels, Rome and other European capi- 
tals. 

Mexico City is one of the most beau- 
tiful and fascinating cities in the world. 
It lies in a valley, surrounded by snow- 
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capped mountains. Its 1,250,000 inhabi- 
tants are a blending of cultures—ancient 
Indian, and European with influences 
from the Orient and the South American 
countries. 


It was a great city generations before 
Columbus discovered the New World. 
The valley in which the city lies was 
once a great inland lake. The Indians, 
retreating before more warlike tribes, 
found refuge there, built great reed bas- 
kets and filled them with earth, and 
floated them upon the water until they 
became “floating islands”, the remnants 
of which can be seen today at Xochimil- 
co. 


The great Toltec and Aztec cultures 
flourished in Mexico City before the 
coming of the Spaniards. A few miles 
from Mexico City are the great Pyra- 
mids of the Sun and the Moon and the 
stadium of Teotihuacan, impressive 
monuments to a great civilization which 
had developed on this continent during 
Europe’s Dark Ages. 


Mexico City is rich in traditions and 
history: the coming of the Conquista- 
dores and the conquest of the Aztecs; 
the glories of New Spain in the sixteenth, 
seventeenth and eighteenth centuries, 
while the English colonies to the north 
were slowly growing westward from the 
Atlantic Coast; the removal of Spain’s 
yoke early in the nineteenth century; 
the “Phantom Crown” interlude, when 
Maximilian and Carlota of the Austrian 
Habsburg dynasty lived on Chapultepec 
Hill, the ancient seat of Aztec royalty; 
the democratic revolution of Juarez; 
Diaz, Pancho Villa, Madero, Carranza 
and all the other romantic memories of 
Mexico. And today, the visitor to Mex- 
ico City finds modern hotels and office 
buildings, beautiful parks and boulevards, 
impressive government buildings, and 
cafes and restaurants which are the 
epicures’ delight. 


There are numerous towns and cities 
of special interest around Mexico City: 
Taxco, quaint old mining town, cling- 
ing to a mountainside, with precipitous 
streets and houses built on many levels; 
Cuernavaca, ancient summer capital, 
home of the late Dwight Morrow when 
he was U. S. ambassador to Mexico, and 
summer home of many of Mexico’s most 
influential men; the Floating Gardens 
of Xochimilco; Puebla, with its fine 
churches and its onyx and tile; Cholula, 
the city with a church for every day in 
the year; Pachuca, picturesque silver min- 
ing center; the great market place of 
Toluca, and the romantic Desert of the 
Lions monastery which the tourist usu- 
ally visits en route to Toluca; ‘‘Popo” 
and “Ixta”, the snow-capped twin vol- 
cano peaks, which sightseers watch for 


Continued on Page 26 
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Latin American Trade 


While World War II booms America’s 
foreign trade—that trade should point 
South to Latin America rather than to 
Europe’s belligerents, Dr. Watrous H. 
Irons, University of Texas financial au- 
thority, declared recently. 


“Latin-American trade is more to be 
desired than trade with the belligerents,” 
he insisted, ‘for it offers the opportunity 
of establishing permanent trading rela- 
tions, which, if soundly established, need 
not vanish with the cessation of hostili- 
ties.” 


Urging full neutrality in the European 
crisis, he said the Latin-American trade 
question is one of the “domestic prob- 
lems of the first magnitude” this country 
must settle in “putting its financial 
house in order.” 


Two obstacles must be minimized 
somehow, he cautioned—the negligible 
gold holdings of Latin-American coun- 
tries, and the abundance in America of 


many of the agricultural and mineral 
products these countries can offer. 


The United States must be willing to 
increase its South American imports if 
it expects to increase its foreign markets 
in that region, the University banking 
professor pointed out. 


“Our actual access to these markets 
depends largely upon any one or all of 
three developments: their ability to main- 
tain the volume of their exports to. Eng- 
land and France, our willingness to ex- 
tend trade credits to them, or to use a 
part of our gold hoard as gold loans,” 
he explained. 


The national administration he said 
is already considering three moves in this 
direction: increase of from $100,000,000 
to $500,000,000 in the lending authority 
of the Export-Import Bank; RFC loans 
to private agencies engaged in financing 
exports and imports; and stabilization of 
Latin-American currencies in terms of 
the dollar by means of gold loans. 
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TELEPHONE 2-9003 








ROOMS OR APARTMENT SUITES 


New and Modern 


Air Conditioned Grill . . . Excellent Food . . . Garage . 
. . Full Hotel Service . . 
. . All Outside Exposure 

Beautiful Sullivan Park. 


WEEKLY OR MONTHLY RATES 


The 
AMBASSADOR 
HOTEL 


Walking distance to business center 
and theatrical district and yet far 
enough away for quiet comfort. 


. . Beauty 
. Rooms Have Ceiling 
. . The Ambassador Adjoins 








LAWRENCE G. RUSSELL, Manager 
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Membership L 


HE Chamber of Commerce’s appeal to its members to check 

and correct their membership listings, making any changes 
that were necessary in their designated firm representatives, has 
brought a number of corrections. Corrections which have been 
made since publication of the Chamber’s membership roster in 
the October issue of Southwest Business follow: 


Alexander, Vernon E.; Carpenter Paper Co., 309 N. Preston St. Myers, 
’.; Sears. Roebuck & Co., S. 
Beals, J. N.; Volk Bros. Co., 1806 Elm St. 


Andrews, J. 


Brown, Carl M.; 1505 El Campo Dr. 


Bradley, C. E.; Dallas Transfer & Terminal Warehouse Co., 2nd Unit Santa 


Fe Bldg. 


Callan, T. H.; Central Freight Lines, 
Carrigan, Alden A.; Postage Meter Co., Santa Fe Bldg. Powell, A. T 
.. Jr.; A. M. Lockett & Co., Ltd., Magnolia Bldg. 

Chenoweth, Alfred; Southwestern Life Bldg. 

Cole, R. M.; Sears, Roebuck & Co., 1919 Greenville Av 


Chambers, H. E 


Lamar & Arnold St. 


Inc., Merlin St. 


ist Corrections 


Kidd, F. H.; Graham-Brown Shoe Co., Main & Austin Sts. 
Kilborn, W. S.; Dr. Pepper Co., P. O. Box 5086. 

King, E.; King & Wheeler Furniture Co., 2535 Elm St. 
Kinman, C. J.; Cyclone Fence Co., 2001 Cedar Springs Rd. 
Larson, S. L.; Federated Hardware Mutuals, Allen Bldg. 
Lane, F. E.; Lane Plating Works, 914 College St. 

Leonard, W. F.; Southland Ice Co., 93244 West Jefferson Ave. 
Liebman, R.; Texas Paper Co., 1200 Patterson Ave. 

Lindsley, Philip; Lindsley-Keith Agency, 406 Construction Bldg. 
Martin, Jno. J.; Messmore & Martin, 2421 Main S 


Mayberry, R. A.; Sears, Roebuck & Co., 3428 Oak Lawn Ave. 
Moxham, F. B.; Southwestern Paint & Chemical Co., P. O. Box 2818. 


Maple. 


E. L.; Myers & Noyes, Tower Petroleum Bldg. 
McCaskill, L. W.; Campbell Cleaning & Dye Works, Inc., McKinney Ave. at 


McFarland, R. S.; Seaboard Oil Co. of Delaware, Gulf States Bldg. 


Nowlin, C. 
Partain, E. 


Nathanson, H.; Golman 
N.; Lykes Bros. Steamship Co., Cotton Exchange Bldg. 
.. Jr.; Par-Tex Hosiery Co., 2814 Elm St. 
.; A. T. Powell & Co., Great National Life Bldg. 
is, Truett; Oklahoma City Casket Co., 4100 Ross Ave. 


Baking Co., 1835 Corinth St. 


, R. D.; Butler Bros., Ervay & Young Sts. 


e. 
Copeland, Theodore, Jr.; Copeland & Thevenet, Liberty Bank Bldg. St. 
Savage, H. G.; 1105 S. Harwood St. 
Schenewerk, Dr. George A.; Medical Arts Bldg. 


Cowan, Roy; Southwest Printing Co., 917 Camp St. 


Dooley, R. H.; Magnolia Bldg. 


Duff, Frank; Frank Duff Furniture Co., 1806 Greenville Ave. 
English, E. O.; John Deere Plow Co., 501 Elm St. 

Eros, Ludwig; Eros Beauty Clinic, 2416 Maple Ave. 

Fox, D. D.; Federated Hardware Mutuals, Allen Bldg. 
Golman, A. J.; Golman Baking Co., 
Graham, C. H.; Bull-Stewart Equipment Co., Inc., 5219 East Grand. 
O. Box 5176. - 


Hays, Glenn; Cliffton Hotel & Apts., P. 


Heath, W. C., Jr.; Central Freight Lines, 
National Institute of Music & Arts, 4625 Bryan St. 


Hutchinson, G. O.; 
Ja-Chel Oil Co., Republic 


Jaffe, Herschel ; 


Jamieson, N. C.; 2608 Swiss Ave. 


Johnson, Van; Reliance Clay Products Co., 
Johnston, George L.; Moore & McCormack, Inc., 
Jones, Frank C.; Acme Window Cleaning & Building Mtce. Co., 10th Floor 


Fidelity Bldg. 


Kennedy, Dudley ; Southwestern Paper Co., 1315 Pacific Ave. 
Edwards & Co., Ltd., Cotton Exchange Bldg. 


Kerr, T. H.; H. L. 
National Bank in Dallas. 


Kettle, Jno. J.; First 


1835 Corinth St. 


Bank Bldg. 


Thomas Bldg. 
Cotton Exchange Bldg. 


Schmutz, H. 


Roller, E. A.; American Radiator & Standard Sanitary Corp’n., 1200 Jackson 


L.; Kelvinator, Inc., 705 Young St. 
Schoellkopf, J. Fred; Schoellkopf Co., P. O. Box 5358. 


Shaw, H. A.; Shaw Oil Co., Guardian Life Bldg. 


Merlin St. 


Thompson, L. L.; 


Shaw, J. M.; Lamar St. Foundry & Pattern Works, 827 South Lamar St. 
Slater, D. R.; Fishburn Dyeing & Dry Cleaning Co., 3200 Ross Ave. 
Slater, O. A.; Fishburn Dyeing & Dry Cleaning Co., 3200 Ross Ave. 
Slater, Frank B.; Fishburn Dyeing & Dry Cleaning Co., 3200 Ross Ave. 
Stewart, Don; The Stoneleigh Hotel, 2927 Maple. 

Thompson, Blaine; Morten Milling Co., 918 Cadiz St. 

Gulf Carloading Co., 301 Griffin St. 


Tobian, Louis; Liberty Bank Bldg. 


Texas. 


Tyson, R. N.; Fishburn Dyeing & Dry Cleaning Co., 3200 Ross Ave. 
Walker, Claud W.; Titche-Goettinger Co., Elm & St. Paul St. 

Wilbank, R.; Sears, Roebuck & Co., S. Lamar & Arnold St. 

Wicker, D. E.; 3004 Gaston Ave. 

Wolfram, H. E.; Sears, Roebuck & Co., 303 West Jefferson Ave. 

Wright, James C.; National Trades Day Ass’n., P. O. Box 300, Weatherford, 





Dallas Manufacturer Has Rapid Growth 


The plant of 
the Dallas 
Tank and 
Welding Co., 
Inc., 203 West 
Commerce St., 
is shown 
above. The 
firm was es- 
tablished in 
1934, with 
two employ- 
ees. Today, 
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W. W. BANKS 


twenty workers are employed in the shops 
and five in the offices. The firm manu- 
factures all types of black iron welded 
tanks and supports for oils, gases and 
water, and has distribution in all sections 
of the Southwest and Kansas, Missouri, 
Mississippi and New Mexico. W. W. 
Banks is president. 


The company has specialized in Bu- 
tane gas tanks of all sizes built under 
the code of the American Society of 
Mechanical Engineers, approved by the 
Texas Railroad Commission, and carry- 


November, 


ing the Underwriters’ Label. It also builds 
Butane truck tanks, motor fuel tank 
for use both above and below ground 
tanks for trucks, buses and tractors; gal 
vanized tanks for underground storage 
breechings, air ducts, smoke stacks, con 
crete forms, stcel hoppers, filters and gea 
guards; and asphalt heaters and burners 


The company’s plant has been expand- 
ed several times to care for its increasing 
business. Its highly specialized equipment 
is all of the most modern design. 
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OPEN HOUSE 
in 1941 


Every business house, every pri- 
vate home joins in the city-wide 


invitation to come to Dallas in 











1941. When a great city plans to 





celebrate its Hundredth Birthday 




















every citizen takes pride in say- 





ing, “You are cordially invited.” 
And, we mean it, too. The latch- 
string will be on the outside. We 
look forward to the pleasure of 
showing you what real South- 


western hospitality is. 


OF DALLAS 
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@ Desirably 
Located 





@ Exceptionally 
Comfortable 













@ Ultra 
Modern 









AIR CONDITIONED SUMMER AND WINTER 


Great National Life Bldg. 
H. H. MOTE, Bidg. Mgr. 
Room 304 1504 Main 











Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


CURRENT DIVIDENDS 4% 
METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET 











DALLAS CHAMBER 


of 
COMMERCE 


Annual Membarship 
Mesting. 


Crystal Ballroom, Baker Hotel 
Tuesday, Dec. 5th, 1939, 6 P.M. 


One of the most unusual programs 
ever presented at a Chamber ban- 
quet. No long speeches but some 
unusual and surprising features 
which will be both entertaining and 
interesting to every Dallas business 
man. 


MAKE RESERVATIONS NOW! 
$1.50 Per Plate 


Your tickets will be delivered immediately. 












667 BELIEVE Dallas is going to have a 

great future in every way, includ- 
ing music,” the white-haired maestro, 
Leopold Stokowski, wrote recently to 
Herbert Carpenter, manager of the Dal- 
las Symphony Orchestra. 


Carpenter had invited Stokowski to 
conduct part of one concert for the Dal- 
las Symphony Orchestra this season. Sto- 
kowski’s answer in full follows: 


“I might go to Dallas in March but 
it is not sure yet, because at present I 
am conducting three orchestras, Phila- 
delphia, San Francisco, and Hollywood. 
I should be back in Philadelphia in the 
Spring, and I might be able to go to 
Dallas on the way. If I can come, I would 





JACQUES SINGER 


like to conduct part of one concert, and 
there would be no fee. I would like to 
do this because I am so interested in Mr. 
Singer and because I believe Dallas is 
going to have a great future in every 
way, including music. I am so happy 
that Mr. Singer is doing such great things 
in Dallas.” 


The Dallas symphony orchestra is 
drawing attention from many others as 
it enters its twenty-sixth season—the 
third under Jacques Singer. 


That interest has spread from Dallas 
throughout the state was evidenced when, 
two weeks before the initial symphony 
concerts of November 26 and 27, tickets 
had been mailed to Tyler, Denton, Deni- 
son, Cooper, Fort Worth, Houston, 
Waco, Ferris, Commerce, Waxahachie, 
Mexia, Corsicana, Arlington, Mineral 
Wells, Cleburne, and Wills Point. Two 


special busses were chartered from Texas 
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Leopold Stokowski Praises 
Dallas Symphony Orchestra 













State College for Women to bring stu- 
dents to the concerts, and a large party 
made reservations from Shreveport. 

Carrying the music of Jacques Singer 
and the Dallas Symphony orchestra from 
Texarkana to Lubbock and from Amaril- 
lo to Corpus Christi, twenty stations of 
the Texas State Network will broad- 
cast the Monday night concerts of the 
Symphony November 27 and December 
11. Cities included in this hook-up for 
the hour-and-a-half broadcast are Abi- 
lene, Amarillo, Austin, Beaumont, Big 
Spring, Corpus Christi, Fort Worth, 
Galveston, Houston, Longview, Lubbock, 
San Angelo, San Antonio, Texarkana, 
Tyler, Waco, Weslaco, Wichita Falls and 
Vernon. 

Soloist for the initial pair of concerts, 
is to be the 11-year-old film soprano, 
Gloria Jean, who starred in ‘The Under- 
pup”. 

Good music is good business. With 
this realization Dallas is giving its or- 
chestra the widest support it has had in 
some forty years of symphonic growth. 
T. E. Jackson, one-time president of the 
State Fair, is president of the new Sym- 
phony Society, and Herbert Carpenter, 
an experienced ‘‘put-er-overer”, is busi- 
ness manager, with offices at 1211 Santa 
Fe Building. Five pairs of concerts are 
scheduled for the season at Fair Park 
auditorium—Sunday matinees and Mon- 
day nights. 

Dallas has come to realize that the 
Dallas Symphony orchestra not only en- 
riches her cultural existence but is sound 
investment from a purely commercial 
basis. Besides the actual payroll, which 
is spent entirely in Dallas, the orchestra 
stimulates buying in many other fields. 
Sales of books regarding music, of good 
phonographs, records and radios has in 
creased all over the country in direct 
proportion to the increase in enthusiasm 
for orchestral music. 

Department stores also feel the sym 
phonic movement, for milady buys shoes 
dresses, hats and furs for opening night: 
as well as gloves, bags and jewels. Flor 
ists, cab companies, and popular night 
spots also feel an evening’s pick up i 
tempo. 

That out-of-town visitors come t 
concerts and also to shop, was cited by 
Mr. Carpenter: “A couple from Denisor 
came into my office to buy tickets.” Be 
cause of the distance, I supposed the} 
would want Sunday matinee tickets, but 
the woman explained, ‘We always enjo} 
a day in Dallas just shopping around 
climaxed with a symphony concert. Give 


> 99 


us Monday night reservations’. 
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1941 Conventions 
Continued from Page 8 


association residing in Texas and the 
Southwest on the advisability of support- 
ing Dallas’ bid. By the time of the 1935 
convention, Dallas had built up strong 
support for its invitation. The 1936 con- 
vention of the International Association 
of Electrotypers was successfully held 
in Dallas. It never could have been ob- 
tained without the active interest and 
work on the part of this Dallas member 
of the association. 


That “case history” is cited merely to 
illustrate the kind of work that is need- 
ed. There were scores of similar instances 
in 1935-1936. There are similar instances 
every year, because the Chamber’s con- 
vention department first has to enlist the 
support of local members of an associa- 
tion, then through them get support 
from other cities, in order to make a 
successful bid for a convention. 


I have used the word convention so 
much that it may be misleading. Any 
kind of meeting which brings visitors to 
Dallas is desirable. Particularly desirable 
are sales conferences—district, state, 
regional or national. Dallas is host to 
scores of sales meetings every year. Sales 
executives like to hold their meetings 
here because of the city’s central loca- 
tion, its facilities, and its business con- 
nections. Every Dallasite who can help 
bring his sales meeting to this city will 
be doing his share toward making 1941 
a banner convention year. 

Inserted in this issue of Southwest 
Business, between pages 16 and 17, is a 
self-addressed card which requires no 
postage. If every Dallasite who is affi- 
liated with any kind of organization will 
fill in this card, pledging himself to help 
bring that organization’s meeting to Dal- 
las in 1941 or some later year, and drop 
it in the mail, the Chamber of Com- 
merce will have the basis of a campaign 
which will go a long way toward making 
the 1941 celebration of our city’s hun- 
dredth birthday a big success. 

Some of the meetings which are sug- 
gested to us cannot be secured for 1941, 
judging from past experience. However, 
the work that we start now probably 
will result in our getting those meetings 
in some future year. We are still winning 
conventions and drawing dividends in 
convention business on the work we did 
in 1935, in the big campaign to bring 
conventions to Dallas during the Centen- 
nial Exposition. 

Every Dallasite affiliated with an or- 
ganization of any kind may be assured 
that this city has many advantages to 
offer if its meeting is held here. Dallas 
has excellent hotel facilities, amusements, 
meeting rooms and convention halls; it 
has numerous points of interest to the 


Continued on Page 42 
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Make This Your Home 
for a Day, a Week 
or a Year 









Complete Garage Service Under Same Roof. 
Adequate Outside Parking Space. 











Only Four Minutes from Center of Business 
and Theatre District. 





Single Rooms from $2.00. Double Rocms 
from $3.00. Reasonable Weekly Apartment 
Rates. 







Tennis . . . Arrangements for Golfing... 
Playground Facilities. 







The Show Window 
of. Hospitality 


HOTEL CLIFF TOWERS 


A TRANSIENT AND APARTMENT HOTEL 
ZANGS AND COLORADO PHONE 6-8114 
JOHN E. WILLIAMS, Manager 

















































YOUR PICTURE 
FOR CHRISTMAS 


* Is the ideal gift for your 
family and friends. Call now 
for appintment at the studio 










or yourhome. « »* +«* « 
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PARKEReGRIFFITH 
Fine Photography 


2007 BRYAN TELEPHONE 7-3043 
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Looking Forward 


“Calling All Conventions to Dallas in 1941” —By Knott 


When mother’s birthday is coming up, 
you just don’t wait until the night before 
to run around to the drugstore and buy 
a bottle of perfume to wish her many 
happy returns of the day. No, indeed. 
You plan for it ahead. You know just 
where you are going to get the cake and 
how many candles must go on it or must 
be tactfully respresented by one candle 
serving for ten. And by careful ques- 
tioning, diplomatically masked, you learn 
what mother wants most in the world. 
You look ahead, at least right-acting 


American families do. 


You know, of course, that Mother 
Dallas has a birthday coming up. A very 
mature person is Mother Dallas, just 
about to step, well not so sedately, for 
she is spry for her years, into her hun- 
dredth year. That will be in 1941. And, 
as you know, her sons and daughters are 
looking forward. There could be no bet- 
ter gift for the Dallas Centennial than 
to see to it that plenty of people come 
in to see what a fine old lady Mother 


Dallas has grown to be. 


So it is that the Dallas Chamber of 
Commerce and other civic units are con- 
centrating on making 1941 a very big 
convention year. During the Texas Cen- 
tennial in 1936, Dallas ranked third in 


the nation in the number held here, a 


<a 


very fine record. Possibly we can beat 


PN PS 


it in 1941. It would be a fine thing to 


Y 


rank first. At all events you can help. 
What is the particular convention that 





you attend—business, professional, social, 
fraternal, political? Where does it meet 
this year and next? When does it meet? 
How are its meeting locations chosen? 





Wouldn’t it help to put in a bid now for 
the 1941 meeting in Dallas? Tell the 
chamber of commerce about it. They 
keep a sharp eye on conventions, but 
they cannot know about all of them. 
You can help. 


Let’s bring them all here in 1941 and 


have a real family party. 

Reproduced With Permission of The Dallas Morning News 

en . f Reprinted from Editorial November 13th, 
Dallas Morning News. 
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Calling All Conventions... 
Calling All Conventions ... 


Calling All Conventions To Dallas In 1941 


Realizing the paramount importance of attracting every possible visitor to come to this great 


city of Dallas during its 100th Centennial Year, these public minded and civic spirited citizens 


have pledged their efforts to secure for Dallas the 1941 meeting and convention of every eligible 


association, organization, and group. To each of these associations, organizations, and groups we 


pledge our every activity towards making your stay in Dallas during its 100th Centennial year 


profitable, pleasant and memorable. And to all citizens of Dallas we extend the urgent invitation 


to join us with Old Man Texas in 


CALLING ALL CONVENTIONS TO DALLAS IN 1941 








We Urge You to Invite Your Convention to Dallas for Its Centennial Year 








American Paper Stock Co. 
2722 Alamo Street Phone 7-961] 


Anderson Furniture Company 
2101 Elm Street Phone 7-6326 


Anderson Furniture Studio 
2222 North Harwood Street 


B. & B. Cafe 


Phone 7-5313 


105 South Akard Phone 2-5441 


Brown Cracker & Candy Co. 


603 Munger Street Phone 7-8222 


A. W. Cullum & Company 


901 South Preston Street Phone 7-9841 
Butler Brothers 


Ervay and Young Streets Phone 2-7101 


Dr. Pepper Company 
429 Second Avenue 


A. Morgan Duke, President 
Phone 7-132] 


Phone 3-8164 


Southland Life Insurance Company 


Dunton’s Cafeteria, Inc. 


1609 Elm Street Phone 2-3023 


Eberling Mart Company 


Liberty Bank Building Phone 2-4932 








Electro-Ball Company, Inc. 
1200 Camp Street Phone 2-2413 


Employers Casualty Company 


Interurban Building Phone 2-9331 


Fakes & Company 


1307 Elm Street Phone 2-1237 


Fidelity Union Life Insurance Co. 
Wholesale Merchants Building Phone 7-8431 


Golden Pheasant Restaurant 
1417 Commerce Street Phone 2-2611 


Graham-Brown Shoe Company 
710 Main Street Phone 2-2238 


Higginbotham-Bailey-Logan Company 
900 Jackson Street Phone 2-3451 


Huey & Philp Hardware Co. 
1900 Griffin Street Phone 2-2461 


The Schoellkopf Company 


806 Jackson Street Phone 2-1253 


Texas Employers Insurance Association 


Interurban Building Phone 2-9331 


Texas Produce Company 
608-10 South Pearl Street 


Vanette Hosiery Mills 
6001 Maple Avenue 


Phone 7-6527 


Phone 5-5104 
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CHRISTMAS GIFT 
SALE 


AT STEWART’S 


where you will be certain 
to find the ideal gifts, par- 
ticularly for the business 
or professional man or 


woman. 


Fountain Pen Sets — Desk 
Sets—Smoking Sets—Mod- 
ern Desk Lamps—Thermos 
_ Water Sets—World Globes 
—a wide range of Leather 
Goods — Lounge Chairs — 
and many other practical 
gifts for both home and 


office. 


Select Gift Now — Pay 
Later. Use Our “‘Lay- 
Away” Plan 


STEWART 
OFFICE SUPPLY CO. 


STEWART BUILDING 
1521-23 COMMERCE STREET 





Mexico Is Asset 
Continued from Page 19 


from every road; the Shrine of the Virgin 
of Guadalupe; and many others. 


There are many delightful but longer 
side trips from Mexico City. Acapulco 
on the Pacific Ocean is attracting more 
and more American tourists. Oaxaca, 
Tampico, Vera Cruz, all vie for tourist 
traffic. In Central Western Mexico is 
the second largest city of the republic— 
Guadalajara, one of the most beautiful 
cities in America. And there are num- 
erous other quaint, interesting, pictures- 
que or historical towns and cities, in- 
cluding Guanajuato, Aguascalientes and 
Saltillo. 

Because Dallas is a concentration point 
for tourist travel into Mexico, the Dal- 
las Chamber of Commerce maintains un- 
usually accurate and comprehensive files 
on conditions and attractions south of 
the Rio Grande. The convention depart- 
ment is always glad to place this infor- 
mation at the disposal of organizations 
whose members are interested in going 
to Mexico after their conventions in 
Dallas. 

















ALTA VISTA APTS. 





Dallas’ Birthday 


Continued from Page 7 


nancial, industrial, political, educational 
and spiritual leaders of America”. Out- 
standing men and women in every field 
of American life would thus be brought 
to Dallas. 

Finally, Mr. Sterling’s proposal point- 
ed out, Dallas’ approaching hundredth 
anniversary should be an incentive for 
immediate completion of outstanding 
civic improvements, such as Central 
Boulevard, the Love Field improvements, 
and merger of Highland Park and Uni- 
versity Park with Dallas under the 
borough system. 


All of these plans have been put for- 
ward so that Dallas can be thinking about 
them, and deciding just what form the 
city’s “birthday” party should take. 

There is still ample time to adopt 
definite plans for most phases of the 
observance, but the campaign for 1941 
conventions must get underway immed- 
iately. Bids for 1941 meetings must be 
presented at the 1940 conventions. And 
the average convention bid, if it is to 
be successful, requires a great deal of 
preliminary work. So the Chamber of 
Commerce hopes for an immediate re- 
sponse to its appeal to Dallas people to 
join it in insuring the success of this 
phase of the 1941 Centennial. 

















AVON APARTMENTS 





In East Dallas 
5403 Ross Ave. — 8-6647 


In Oak Lawn 
3812 Lemmon — 58-2498 


CLIFFTON HOTEL & APTS. 


214 W. Colorado - 6-8151 
Hazel Hays 


HOTEL and RESIDENT APARTMENTS 


CHOICE LOCATIONS IN BEST SECTIONS OF DALLAS 


OUR COURTESY CAR WILL SHOW YOU OUR SELECTION OF 160 FINE 
APARTMENTS WITHOUT OBLIGATION ON YOUR PART 


Dial Z2- 2250 





RICARDO APTS. 
In North Dallas 
2505 Maplé — 2-2750 


HAZEL & GLENN HAYS 
SINGLE ROOM OR COMPLETELY 
FURNISHED APARTMENTS 
ALL BILLS PAID 
WE CATER TO PERMANENT 
AND TRANSIENT GUESTS 


MAID AND JANITOR SERVICE 





WYCLIFF COURT APT 
In Highland Park 
4217 Wycliff — 58-6695 
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Dallas News Inaugurates 


Facsimile Broadcasting 


BY DICK JORDAN 


HERE’S a new newspaper in the 

Southwest, but it doesn’t use ink 
or presses, and doesn’t require newsboys 
to sell or distribute it. And, at present, 
it doesn’t have a single competitor south 
of St. Louis. 

The new paper is the radio edition of 
The Dallas News. It is broadcast over 
WSXGR, The Dallas News-WFAA fac- 
simile station on the twenty-second floor 
of the Tower Petroleum Building in 
downtown Dallas. The paper is received 
and printed on facsimile recorders located 
in various business houses about Dallas. 
Sets are located in the reception room 
of WFAA on the third floor of the Baker 
Hotel; The Dallas News Building at 
Commerce and Lamar Streets; the radio 
department of Sears, Roebuck Co., South 
Lamar and Arnold Streets, and at Peaslee- 
Gaulbert Corp., 2700 Canton, and sev- 
eral other business houses in Dallas. 

It is the first regularly-scheduled daily 
radio newspaper in the Southwest and, 
although it still is in the experimental 
stage, the public already has shown evi- 
dence of great interest in this latest form 
of news dissemination. 

The first radio edition of The Dallas 
News was printed in October at the 
State Fair of Texas where, for two weeks, 
thousands of Southwestern fair-goers saw 
facsimile broadcasting demonstrated and 
marvelled at the legibility of type and 
pictures reproduced on the receivers on 
exhibit. 

At present, the radio, or facsimile edi- 
tion, of The News is printed daily, in- 
cluding Sunday, from 2 until approxi- 
mately 4:30 p.m., and consists of eight 
pages of the latest United Press news, 
comics, cartoons, features and pictures. 
Gene Wallis, former business editor of 
The News, is editor of the facsimile edi- 
tion. 

The receiving sets print pages eight 
inches wide and from nine to twelve 
inches in length at the rate of three per 
hour. 

The paper is printed through a highly- 
technical process called facsimile broad- 
casting, and involves photoelectric cells, 
radio waves, electric current and a very 
sensitive carbon. 


Printed matter and pictures to be 
transmitted are wound around a cylinder 
on top of the scanner, or sending ap- 
paratus, and are “scanned” by a photo- 
electric cell which moves the length of 
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the cylinder while it revolves at the rate 
of 75 times a minute. After the scanner 
converts the pictures and printed matter 
into electrical impulses, they are broad- 
cast by the WSXGR transmitter on a 
frequency of 25,250 kilocycles with a 
power of 100 watts. 

The receiving sets pick up the radio 
waves, convert them into pressure on a 
printer bar, which makes contact with 
the carbon, which in turn makes con- 
tact with the paper and prints the news- 
paper. 


WFAA engineers estimate the effec- 
tive coverage of a facsimile transmitter 
to be between twenty and thirty miles, 
but the station already has received a 
letter from a facsimile engineer in Buf- 
falo, N. Y., who picked up waves from 
W5XGR during the State Fair and print- 
ed several pages on his facsimile receiv- 
er. Engineers are at work now, taking 
measurements on the strength of signals 
at varying distances from the WSXGR 
transmitter. 

The Federal Communications Commis- 
sion license under which W5XGR oper- 
ates does not permit the sale of advertis- 
ing space. As to the future of facsimile 
broadcasting of newspapers, neither radio 
engineers nor newspapermen, perhaps 
wisely, will venture a prediction. And 
your guess, if you wanted to take one, 
probably would be about as good as 
theirs. But, fifteen years ago, who could 
foresee the commonplace status which 
radio broadcasting has today? 





Operating on approximately the same 
weekly schedule of production as in Sep- 
tember, 1938, Southern lumber mills 
stacked up more than twice as many 
unfilled orders by the end of September 
as during the preceding month, Univer- 
sity of Texas business research officials 
disclose. 

Average weekly production per unit 
was 298,289 board feet during Septem- 
ber, weekly shipments were 373,583 
board feet, up 12.4 per cent over August 
and 15.9 per cent above September, 1938. 


Unfilled orders per unit at the end 
of the month averaged 1,167,136 board 
feet, up 118.8 per cent over September, 
1938, and up 50.9 per cent over August, 
1952: 
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Information Secured 


Products Introduced 
New Accounts Obtained 


Tho 
WELCOME 
WAGON 


Originators of 


New Comer Service 
Phone 7-8451 


Chamber of Commerce Bldg. 




















Nana Sidle 


For Your Health 
Sake 

Visit Nana’s Health 

Institute. Among the 

best in Dallas. All 

new equipment. Elec- 

tro Thermo Cabinets. 


Nana’s Health 
Institute 


191514 Main Street 
DALLAS 


RENEWED OFFICE 
FURNITURE 


See Our Huge Display of Slightly 
Used Office Furniture and 
Typewriters 


I speak as a 
Steno: You 
should see 
GRAY’S slightly 
used recondi- 
tioned Type- 
writers. 


You will be sur- 
prised at the 
savings. 





CARLOADS OF 
USED OFFICE EQUIPMENT 


GRAY’'S 


OFFICE FURNITURE CO. 


308 No. Akard 


Phone 2-8541 


























































* * * 
EVERY MEMBER 


of the 
Chamber of Commerce 
Is Invited to Attend Its 
ANNUAL MEETING 
Tuesday, December 5, 6 P. M. 
CRYSTAL BALLROOM 
Baker Hotel 


Bring. the Ladios 














Tickets are now available for the 
annual membership banquet and 
meeting to be held in the Crystal 
Ballroom of the Baker Hotel at 
6 p. m., on December 5th. 









TELEPHONE 7-8451 


and tickets will be sent to you 




















1872 1939 


Nearly Three Quarters of 
a Century of Efficient 
Service 













Always maintaining a dependable 
source of supply of high quality 
merchandise at popular prices. 













Dallas In 1941 


We believe it of paramount impor- 
tance that every Dallasite pledge 
their efforts towards securing all 
possible regional and national con- 
ventions for Dallas in 1941. 
























HUEY & PHILP 
Hardware Co. 


Hotel and Restaurant Supplies 
DALLAS, TEXAS 
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cluded in a survey of United States 
Weather Bureau records made by the 
Chamber of Commerce convention de- 
partment. 

This analysis revealed many interest- 
ing climatic facts: For instance, there is 
a difference of only 2.9 degrees in the 
annual temperature normals for Dallas 
and Los Angeles. 


Of the 21 cities, only Denver, Colo. 
has lower relative humidity than Dallas 
at 7 p.m. 

Only one other city has fewer partly 
cloudy days, and only three have more 
cloudless days than Dallas; only one oth- 
er city exceeds Dallas in the annual 
average total hours of sunshine. 

Dallas’ absolute highest temperature 
has been equaled or exceeded in Los An- 
geles, San Diego, St. Louis, Philadelphia, 
Memphis, Houston, Birmingham, Kansas 
City, Denver, Chicago and Minneapolis. 

Humidity is the measure of moisture 
in the atmosphere; the lower the humidi- 
ty the drier is the atmosphere, the more 
healthful the climate and the less oppres- 
sive the heat; the higher the humidity 
the more surcharged the atmosphere be- 
comes with moisture and the more ac- 
centuated is either heat or cold. 

In Dallas the average relative humidity 
at 7 a.m. is 78 percent—relatively high 
but too early in the day for the effect 
of the sun to be felt. At noon the hu- 
midity has dropped to 53, and at 7 p.m. 
it has dropped again to 49. Low humidi- 
ty at eventide is considered especially 
important. It is at that time that the 
heat of the day (in summer months) is 
reflected from walls of buildings, side- 
walks and pavements. It is at that hour 
of the day that every cipher knocked 
off the humidity figure lessens discom- 
fort from heat. While Dallas’ humidity 
at 7 p.m. is 49, only Denver has a lower 
figure, 42: In Los Angeles, humidity at 
7 p.m. is 61; in New York, 71; in Chi- 
cago, 68; and in Boston, 71. 

During the summer months, Dallas’ 
relative humidity is even lower. For in- 
stance, in June it drops to 38 at 7 p.m., 
in July it drops to 32, and in August 
to 44. 

With low relative humidity, Dallas has 
a relatively high average hourly wind 
velocity of 10.1 miles—which means 
that Dallas usually has a breeze, and in 
summer a cooling breeze from the Gulf 
of Mexico. 

Dallas’ temperature normal is 65.7 de- 
grees, with an annual average maximum 
of 75.3 degrees and an annual average 
minimum .of 53.3 degrees. 

January is the coldest month of the 
year in Dallas, with an average daily 
Continued on Page 29 
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YOUR SHIRT 
COLLAR 
Looks Good 
Longer 
We Know How 

Call os 


TROY caunory co. 


1368 ZANGS PHONE 6-0692 








Yow 


you can build that home 





Our Prices—Our Credit Plans 
Will Save You Money 


See Us Before You Build 


PIN€ LUMBER CO. 


3601 PINE STREET 


















yy, 
le Your Lighting 





at its MAXIMUM | 
EFFICIENCY... 


... by Systematic 


Guard against dirty lamps and accessories, 
darkened or discolored walls or ceilings, lamp 
bulbs of low quality, empty sockets and aged 
lamps. 


Systematic maintenance will increase efficiency 
from your lighting without increasing your light 
bill. 

Get your dollar’s worth of lighting for every 
lighting dollar! 


Dallas Power & Light Go. 
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Facts About Weather 
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minimum temperature of 34.8 degrees 
and a daily maximum of 55.4. July is 
the warmest month with average daily 
maximum of 93.7 and daily minimum of 
71.2. And this—the worst that can be 
said about the Dallas climate—must be 
weighed against the low relative humidi- 
ty of July: 76 at 7 a.m., 48 at noon, 
and 32 at 7 p.m. 

Dallas averages only 28 days per year 
on which the minimum recorded temper- 
ature is 32 degrees or less. The average 
number of days of rain during the year 
(.01 inch or more) is 83; the average an- 
nual snowfall is 2.8 inches, spread over 
an average of five days. And the aver- 
age number of days of dense fog is only 
Six. 

Unfortunately, data are not available 
to show the relative purity of atmos- 
phere in the various cities included in the 
survey. That is another vital point on 
which Dallas would welcome study, for 
visitors are constantly expressing sur- 
prise that a city the size of Dallas can 
be soot-free, its skyscrapers sparkling in 
the sun. The magazine Fortune has de- 
scribed Dallas as ‘the most nearly 
smokeless city on the continent”. De- 
pending on natural gas as its chief fuel, 
Dallas is free of the smoke and “smog” 
which are such unpleasant features of 
winter weather in many cities of the 


North and East. 





Texas Oil Unaffected 
by Neutrality Law 


Oil companies in the Southwest will 
feel slight effects from the neutrality 
legislation enacted by congress in their 
shipments abroad, a survey this month 
indicated. 


At Port Arthur, where some of the 
largest shippers in this section are situ- 
ated, one petroleum refinery whose 
monthly cargoes average 6,000,000 bar- 
rels, revealed its exports amount to only 
1,500,000 barrels, the remainder going 
to coastwise destinations. 

Of the amount going to foreign ports, 
1,000,000 barrels customarily is carried 
in vessels flying foreign flags. 


Another Port Arthur concern whose 
vessel shipments amount to between 4,- 
000,000 and 6,000,000 barrels of crude 
il and refined products monthly reveal- 
ed that only 450,000 barrels a month 
go to foreign ports, and none of this is 
carried in its own ships. 


Although the neutrality legislation 
oars American vessels from the war zones, 
elligerents may send vessels to this 
‘ountry to pick up the commodities they 
vurchase here. 





























WHITE-PLAZA HOTEL 


An Ideal Sales Meeting Place 
The Home of Good Food in Dallas 


Also 
Jack WHITE-PLAZA Hotels 


in 


San Antonio and Corpus Christi 








Doo. Your Child Play On Your Rug ?— 


Your Doctor Will Say This Is Not Safe Unless Your 
Rugs Are Protected Against Germs 
Phone 5-0279 


Moth Proofed — No Extra Charge 


Blake’s Wonder Rug Cleaners 


4246 MAPLE AVENUE 











OUR NEW HOME 


At 3415 Cedar Springs provides our personnel with 
every modern facility to furnish INSURANCE SERV- 
ICE commensurate with the needs of the GREAT 
SOUTHWEST. 


Republic Continues Its Steady Progress 


REPUBLIC INSURANCE COMPANY 


FIRE DALLAS, TEXAS ALLIED LINES 
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I Believe in Conventions 


Every Dallas- 
ite benefits 
from the con- 
ventions, meet- 
ings and sales 
conferences 
jwhich are held 
in this city, 
whether he real- 
izes it or not. 

It may seem 
strange for an 
oil man to be 

C. M. (Dad) Joiner saying this, but 
I know it is true. For years I was an 
oil prospector—a “wild catter”. I 
traveled all over the country, until my 
ship finally came in with the discovery 
of the great East Texas oil field. In 
all those years of travel, I stayed in 
scores of hotels—good, bad and in- 
different. I made a habit of talking 
to people, and I began to become con- 
scious of the value of the “transient” 
dollar to a community. 


The 100,000-odd convention visi- 
tors who come to Dallas every year 


spend lots of money here. I believe 
our Chamber of Commerce says they 
will average an expenditure of $10 per 
day per person. Personally, I believe 
the average is higher than that. But 
at any rate, our convention visitors 
bring into Dallas several million dol- 
lars every year. It’s money that Dallas 
business wouldn’t get any other way. 
And it’s money that benefits all of 
us—because every dollar spent in Dal- 
las helps create bigger payrolls and 
more jobs, and that means benefits 
to every worker, employer and _ prop- 
erty owner in Dallas. 

So I want to say that I heartily 
commend the Chamber of Commerce 
in its plan to make 1941—Dallas’ 
hundredth birthday—a banner con- 
vention year. I think it is one of the 
most appropriate methods that could 
be found to show off our city, and 
publicize its centennial. Let’s all of 
us work with the Chamber of Com- 
merce to bring our conventions to 
Dallas in 1941. 

C. M. (Dap) JOINER. 














- 


GL pays to think and plan 
“before you leap” with your ad- 
vertising budget. Maybe there are 
some shortcuts — maybe seventy- 
five cents will do the job where 
you are now spending a dollar. 
Maybe you need the services of an 
experienced, “‘sales-minded” adver- 


tising agency. Let’s talk about it! 


> 


MARVIN 
WINSETT 


Advertising Agency 


LIBERTY BANK BUILDING 











AIR COOLED 
@ 
Running Ice Water 
® 
Newly Decorated 
& 


Every Modern 
Convenience 


JOE HALLAMAN 


SOUTHLAND HOTEL 


DALLAS, TEXAS 
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Hedgecock Builds 
Artificial Limb Firm 


In 1903 D. ¥ 
E. Hedgecock 
suffered the 
loss of his left 
leg below the 
hip-joint. At 
that time, pity 
and sympathy 
was about all 
that friends or 
the general 
public had to 
offer one so 
unfortunately 
handicapped. 
However, he 
refused to be 
crushed; he 
pondered his 
plight and re- 
solved to find 
a way to help 
himself, if he had to make one. 





D. E. HEDGECOCK 


As soon as his physical condition would 
permit, he started the quest of his own 
re-habilitation. To his surprise and dis- 
appointment he found only a crude 
work-shop, when he went to the arti- 
ficial limb manufacturer he had chosen. 
The operator offered no encouragement. 
He was, in fact, discouraged in his un- 
dertaking because of the proximity of 
the amputation to the hip-joint. But, Mr. 
Hedgecock insisted on placing an order, 
which he did. Mr. Hedgecock was con- 
vinced of the need for research and de- 
velopment in the field of artificial limb 
and orthopedic appliances—making, fit 
ting and aligning. The longer he battled 
with his own difficulties the more he 
realized this fact. Finally, he founded his 
own firm, the Hedgecock Artificial Lim| 
& Brace Company, June 6, 1910. 


The Hedgecock Artificial Limb & 
Brace Company has adhered to the policy 
of specialized individual service. Today 
the company enjoys the distinction of! 
being one of the largest individually own 
ed artificial limb companies in the United 
States. 


“The right kind of material and th 
necessary equipment in the hands of me: 
who know the art of making and fittin 
prosthetic and orthopedic appliances fron 
both the standpoint of scientific know! 
edge and the standpoint of practical ap 
plication is bound to result in maximun 
comfort and service,” Mr. Hedgecoc 
said recently. 


The firm has received inquiries fror 
almost every country. The firm has rend 
ered service to the U. S. governmen 
since the World War and now holds a: 
active contract with the Veterans’ facili 
ties of Texas, Oklahoma and Louisiana 
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People 


and 


Payrolls 


IGHTY-NINE new concerns locat- 

ed in Dallas during October, includ- 
ing ten manufacturing plants, fourteen 
wholesale concerns, thirty-one retailers, 
four oil companies and thirty classified 
as miscellaneous. In the list were twelve 
branches of national concerns, located 
in Dallas to serve the Southwest from 
this central location. Among the new 
firms were the following: 


Manufacturers: 


B. & G. Pants Company, 1105 Com- 
merce Street. Manufacturers of men’s 
and boys pants. 

California Fur Company, Inc., 110514 
Commerce Street. Manufacturers of fur 
coats. 

Campbell-Taggart Associated Bakeries, 
Inc., 6301 Lemmon Avenue. Baking 
plant now under construction. Head- 
quarters, Kansas City, Mo. 

Eagle Printing Company, 3115 Knox 
Street. Commercial printers. 

Eunice Gillette Company, 1330 St. 
Joseph St. Manufacturers of uniforms 
ind dresses. 

E. D. Harold Company, 4122'% Com- 
merce St. Manufacturers of Venetian 
linds. 

Gilmore Johnson Manufacturing Co., 
700 South Ewing Avenue. Woodworking. 

Koon’s Food Manufacturing Co., 1113 
lord St. Food products. 

Mac’s Old Plantation Crackling Co., 
115 Stonewall St. Food products. 

Original Printing Shop, 1110 Corinth 
5t. Commercial printers. 


Wholesale and Branches: 


J. H. Day Company, 115 West Mon- 
ana Street; E. D. (Gene) Davis, man- 
ger. Bakers’ equipment. Home office, 
‘incinnati, O. 

Electric Service Supplies Company, 
131 Goliad Street; Bert Johns, repre- 
entative. Electrical equipment. Home 
ffice, Philadelphia, Pa. 

Ferrell Merchandisers, Inc., 610 Thom- 
s Bldg. Hosiery. Home office, Indiana- 
olis, Ind. 

Guaranty Specialty Manufacturing 
o., 3523 McKinney Avenue. Venetian 
lind supplies; Fred Buick, Manager. 
Iome office, Cleveland, O. 

Hall Produce Company, 513 South 
earl St. Produce. John W. Hall, man- 
ger. 

Continued on Page 33 
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Graphic Review of Dallas Business 
Business Indices for October, 1939, compared with October, 1938 








TOTAL BANK DEPOSITS IN DALLAS 


| 


(Bank call of October 2, 1939, compared with call 


of September 28, 1938) 


$299,186,602 + 15.790 


1939 


$258,496,566 
_ LTT TTT 


| 
| 








TOTAL BANK RESOURCES IN DALLAS 


(Bank call of October 2, 1939, compared with call 
of September 28, 1938) 


1939 $330,362,115 


1938 $289,940,853 
LTT TTT 


+ 13.9% 











BANK CLEARINGS 


1939 5262,318,494 
1938 


$237,109,000 
TNNNQUUOUUGUOCQOUOOOUUUAAAUEEUUAUAAAAEUUTL 








BANK DEBITS 


1939 5269,817.000 


$240,403,000 
—_ TUNVOUOUUUVOUOOUAOUEEOUAOUEUAAAAETUAA AAT 








STREET RAILWAY PASSENGERS 
1999 5.843.886 


5,832,312 
— TANVUEOUAUOEOOUUUUEEOUUAAUEEUUAAAEAATAAT 








INDUSTRIAL CONSUMPTION OF 
SLECTRIC POWER 


1939 4,988,660 K.W.H. 


3,824,823 K.W.H. 
sais TT TT 








2?OSTAL RECEIPTS 


1938 


+ 0.6% 


$398,122 
TNUTUUUAQUOOUUAAUREUUUAAEEUUUEAOEUT AAT 








TELEPHONES 
1939 94,060 


1938 


+ 6.0% 


88,770 
INUUUVQEOOUGHOQOOUAQNEEOUUUAAEEUAUAAAEUUA 
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| 
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ELECTRIC METERS 


1939 89.992 


82,217 
1998 nN 


||\WATER METERS 


73,686 
_ IHODUUOQANQUOOOUOUAAAUEEEOUUUUAAAAEETUOUAAY 








NEW CAR REGISTRATIONS 


isso Las 


708 
_ ETT TTT 








REAL ESTATE TRANSFERS (Number) 


1939 1.178 — 19% 


1,156 
1938 une 








VALUE OF REAL ESTATE TRANSFERS 


1999 $2,121,334 — 18.9% 
82.615, 


642 
1938 gigi 














AIL EXPRESS SHIPMENTS (Number) 


204,402 + 5.7% 


1939 


193,231 
1938 opi 








|| IR EXPRESS SHIPMENTS (Number) 


1,955 + 28.8% 


1939 


1,917 
—_ TT TTT 








2>ARCEL POST MAIL—Outgoing 


1939 213.798 


206,119 
_ LTT TTL 








[POSTAL MONEY ORDERS PAID (Number) 


1939 290.964 — 8.8% 


319,048 
| V938 yn 








POSTAL MONEY ORDERS PAID 
Dollar Volume) 


1939 $2,382,341 


$2,634,352 
1938 si 











GAS METERS 





1939 82,212 


78,338 
1938 pana 


INDUSTRIAL CONSUMPTION OF 
NATURAL GAS (Thousands of Cubic Feet) 


404,743.6 + 4.2% 





1939 


388,569.2 
— TTT TTT 




















November, 


1939 


























168’€92'S 


L¥0'S¥0'S 


$62'L10'S 


66£°€80'S 


eel’e09's 


TLO'Z1b'S 


048°9EP'S 


122'62L' 


€8P'E12'S 


162'VER'S 


O61'622'S 


Z1E'ZE8'S 


998’EP8'S 


(saebues 
-spd) SyjO, snq pup siIDD jee 





008°262'00F 


a 119'0vE 


v'180'8Pe 


IPS’ IPE 





vI8'Z8b'P 


196'896'F 


988°LIE'P 


LSL'1ZL'€ 


B°SST'9EE 


Z°O0L'08e 


v'Z96'FEE 


v'gI9'LIS 


0°880'6IS 





LS2'101'€ 


€08°220’E 


$9$'006°2 


eIl’199'Z 


€2S°€S9'2 





OLL’9Zé 


SPL'9E 


Zp9'L0E 


€ZS"6SE 


SIS’ZSé 


LSZ'ESE 


1Z2'18€ 


She'8Ze 


p8I'L9E 





618'9Z 








€ee'ss 


022'08 





v9b'Z6 


1¥8'I6 


£6602 


810°08 


99°16 


vESs'PL 


819'6L 


Z89L'S8P 


S6b'L90'E 


69I'L9P 


Z6P'6L 


2°68E'ELP 


2°69S'88E 


9'EPL'vOF 


(}@0} Dtqn> jo spupsnoyy 
Ul) uoRdumnsuod spb [Dsnpuy 





€1€'992'€ 


€28'928'E 


099'882'P 


(sinoy HOMO 
ul) uoyduinsuod Jemod [pIsnpuy 





Tpe’eZe 


ZZ1'86E 


819'00b 


(SID]]Op) s}dresez [D}sog 





989°E2 


€1s’L 


SIOJOU JOID AM 








8EC'8L 


Z12'28 


SI9,eUl SDF) 





$9b'06 


O1L'68 


0L2'88 





seuoydejey 





e1s’ss 


89I'ss 





002'¥8 


16e’€8 


vz0'€8 





vI6'28 


L12'28 





766'S8 








SI9JOU DIIETJ 





(SUOHDASIbe2 Meu) Se;ITYeA JO}OW 





9L2'L8L 


L94’€20'T 


€18'882 


T8S’e6I'T 





y2P' 166 


978'S¥6 


L6L'9EP'T 


v8h'6S2'T 


L£81'Z02'T 


6¥0'SZE'T 


OOSs’I9I'T 


€89°446 


ySO'6ss'T 


(sD]jop) Sued Surpying 





vpO'8sz 


199°822 


vSb'EzZ 


Z1S'22Z 


L6P'STZ 


608802 


ZSP'622 


LI2'L61 


IS6'€Ez 


¥9L'ShZ 


SEL'91Z 


601'LEZ 


81€'292 


(spups 
“Noy} Ur ‘sID][Op) sbhurzpe,2 yupg 





L10°0SZ 


60L'1hZ 


918°8EZ 


69S'SbZ 


9ZL'0€2 


L8'L22 


1S8'9b2 


62S°S1Z 


vL2'9bZ 


¥90'L82 


L88'SZZ 


€0P'0FZ 





L18'692 


(spuDsnoy uy ‘sID]]op) sqep yuDg 





iJequie}desg 





snbny 























Aipniqge,j 





Aipnup{ 


Jequieseq 





Jequieaon 





10q0}20 








8e6I 


10q0}20 


6E6I 








*@D1OUIUIOD JO JEqUIDYD SDI[DG ey} 1D peulDiqo eq Apu sonsyyjs [DUCHIPpy 
‘uMOYs eID IDeA yUeIIND oY} JO SyJUOUL Hurueasoju! ey} 10} puD ‘iDeA snotaeid ey) jo syUOUI Hurlpeesons pup Hutpuodse105 ey) 10; ‘yWUOU yUeIND OY} 10} SeoIpU! sseuTsng 


SYTIVd YO SAOIGNI ATHINOW 
SSHANISNG JO HOUWNW AHL 














Southwest Busines: 


» 


1939 


November, 





tage No 

S Paid PostageStamp 
Necessary 

If Mailed in the 

United States 


NESS REPLY CARD | 


rE Eee 


BUSI 


E. BLACK, Manager 
Convention Department 
Dallas Chamber of Commerce 
1101 Commerce Street 
Dallas, Texas 








MR. BLACK: 
I am glad to help in bringing to Dallas in 1941 


the convention of 


(Your Name) 


(Address) 





People and Payrolls 
Continued from Page 33 


Hussman-Dallas Company, 2024 Main 
Street. Commercial refrigerators. 

Lamar Creamery Company, 2829 Bir- 
mingham Street. Creamery products. 
Home office, Paris, Texas. 

Roe H. Martin Company, 2013 Cadiz 
Street. Produce. 

Martin’s Novelty Distributing Co., 
4504 Munger Ave. Novelties. 

Mexico Refractories Co., 3429 Milton 
Street. Harry J. Kaindl, representative. 
Fire brick. Home office, Mexico, Mo. 

Novelty Sales Company, 512-13 
Slaughter Building. Novelties. 

Portable Press Company, 2215 Latimer 
Street. W. F. Prentiss, Manager. Scrap 
iron. 

Texas Quarries, Inc., 2215 Commerce 
Street. Monuments. Home office, Aus- 
tin, Texas. 

H. E. Vaughan & Co., 1413 Cotton 
Exchange Bldg. Cotton. 


Petroleum: 


Buccaneer Petroleum Company, 1305 
Dallas National Bank Bldg. Oil produc- 
ers. Organized by Henry Yeager, Pat J. 
Howe and associates. 

W. J. Knighton, 801 Dallas National 
Bank Bldg. Oil producer. 

Southwest Supply Company, 723 Gil- 
pin Street; W. A. Braley, representative. 
Oil field supplies. Home office, Tulsa, 
Okla. 

Texas Geophysical Company, Camp 
and Field Streets. Geophysicists. G. C. 
Conrad and associates, organizers. 


Miscellaneous: 


Air Review Publishing Corp., 1110 
Tower Petroleum Bldg. Printing and 
publishing. 

Bunny Biggs, 213 Andrews Building. 
Advertising agency. 

John and Evelyn Brough Advertising 
Agency, 901 Allen Building. Advertis- 
ing. 

Estep & Smith Realty Co., 415 Linz 
Building. Real estate. 

Laboratory Theatre School, 318 North 
St. Paul Street; John Livingston, Man- 
ager and Director. 

Lawrence & Ferguson, 606 Southwest- 
ern Life Bldg. Real estate. 

Mack’s Advertising Agency, 306 
North Akard St., Room 22. Advertising. 
Nathaniel Weatherall. 

Metropolitan Life Insurance Company, 
401 Melba Building. Life insurance. 
Home office, New York, N. Y. 


Expansions: 


Southern States Foods, Inc., 910 South 
Harwood St., has completed addition to 
plant to house a new unit to manufac- 
ture Blue Bonnet potato salad and Gold- 

Continued on Page 40 








his future is in 
your hands now 


BUT it may not always be. 
This is a fact to be faced by 
every father, an eventuality 
best provided for by a Trust, 
with the First National as 
Trustee. Come in and let us 
explain the advantages of such 
a step to your family. 


First NATIONAL BANK 


IN DALLAS MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 

















The HAWKINSON PROCESS 
Cuts Your Tire Costs in Half 


Not a Retread — Not a Re-Cap 
We Give You New Tire Mileage on a Money-back 
Guarantee 


Day and Night Service 


Messmore and Martin, Inc. 


ESTABLISHED 1937—A TEXAS INSTITUTION 
Exclusive Agents in Greater Dallas 
2421 Main Phone 7-2614 
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SWITCH NOW 
TO IDEAL 


Zoric Method for 
Men’s Suits, 
Ladies’ Coat Suits 
or Top Coats 
Men’‘s Shirts 
Serviced by Us 
Last Longer 
Switch to 


IDEAL LAUNDRY 
é& CLEANING CO. 


3616 Ross Phone 3-2141 








Telephone 











DALLAS TRANSFER 


and Terminal Warehouse Co. 


(Established 1875) 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-7111 








Dallas Establishes New 
Foreign Trade Agency 


ENGLISH 
PRACTICAL gesture of friendship 


toward Latin America was taken 
by the Dallas Market last month when 
the Dallas and North Texas Foreign 
Trade Association was organized as a 
branch of the Manufacturers and Whole- 
salers division of the Dallas Chamber of 
Commerce. 

The new agency’s objectives are to pro- 
mote development of two-way trade be- 
tween Dallas and the North Texas area, 
on the one hand, and Latin American 
countries on the other; and to foster a 
cultural interchange between all of the 
American peoples. 


Francisco Millet is the Spanish-speak- 
ing manager of the Chamber’s new for- 
eign trade department. A native of Bar- 
celona, Spain, he received part of his 
education in France and speaks several 
languages fluently. He has traveled ex- 
tensively in Europe as well as in all of 
the Latin American republics. He has 
been a resident of the United States for 
the last sixteen years, and was formerly 
engaged in the cotton export business in 
Dallas. Working with Mr. Millet is a 
Spanish-speaking secretary. 

The foreign trade bureau has offices 
on the first floor of the Chamber of 
Commerce Building, 1101 Commerce 
Street, Dallas. 


Mr. Millet has already assisted several 
buyers from Mexico in making their 
purchases from Dallas manufacturers and 
wholesalers. In each instance, the buyers 
said they had turned to this market after 
war and chaotic conditions had cut them 
off from customary sources of supply 
in Europe. 


The foreign trade bureau seeks to de- 
velop import-export business by bringing 
buyer and seller together through pub- 
licity and through personal contacts. It 
provides translation service and export 
trade counsel to the Dallas and North 
Texas firms which are members of the 
association. It provides credit and ex- 
change information, customs and _ship- 
ping data, and in general seeks to render 
for its members all those services which 
their own foreign trade departments 
would do for the firms if they had them. 
It also keeps on file various literature 
on all of the Latin American countries, 
and is frequently able to advise both 
Texas and Latin American firms on trade 
opportunities. 


Southwest Business will publish an ar- 
Continued on Page 38 
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ESPANOL 


La Camara de Comercio de Dallas, in- 
terpretando el sentido y el deseo del 
pueblo americano para una uniédn mas 
estrecha entre este pais y la América 
Latina, anuncia con satisfaccién el haber 
organizado en esta capital la Dallas & 
North Texas Foreign Trade Association, 
departamento de la Asociacién de Manu- 
factureros y Comerciantes de Dallas, di- 
vision de la Camara de Comercio de esta 


ciudad. 


Don Francisco Millet, oriundo de Bar- 
celona, Espafia, es el gerente de este nuevo 
departamento de la Camara de Comercio. 
Recibid su educacion en Espafa y en 
Francia, y habla varios idiomas. Ha 
viajado extensivamente por Europa, y ha 
visitado con frecuencia la mayoria de las 
Republicas Latino-Americanas. Ha_re- 
sidido en Dallas durante los ultimos 16 
afios, regentando hasta recientemente una 
casa exportadora de algodon. 


El objeto del departamento de comercio 
exterior es el de aumentar nuestras rela- 
ciones comerciales con la América Latina, 
y el de estrechar nuestros vinculos de 
amistad por medio de un mejor entendi- 
miento mutuo. 


Como a servicios practicos, cooperamos 
para la obtensién de agencias, facilitamos 
informacién sobre la posibilidad de com- 
pra venta de los varios productos agricu- 
los é industriales, sobre regulaciones 
aduanales de facturacion y empaque, 
fletes, seguros, traducciones de cartas 
comerciales, etc., etc. For medio de pro- 
paganda y de contacto personal asisti- 
mos y cooperamos con los compradores y 
vendedores que se dirigen a este mercado. 
Si nos visitan personalmente, accomp- 
aiandolos si es preciso para introducirlos 
en esta plaza, actuando de intérpretes si 
fuere necesario. 


Queremos que nuestros amigos de las 
Américas nos conozcan bien, y se den 
cuenta que aqui en este mercado nuestro 
los comprendemos y entendemos. Quere- 
mos vender, pero también queremos com- 
prar, y solicitamos la cooperacion de sus 
Camaras de Comercio para intensificar 
nuestras relaciones con los paises Latino- 
Americanos. Buscamos su ayuda mas sin- 
cera con el fin de lograr nuestras as- 
piraciones: una continuidad de nuestro 
intercambio comercial y cultural. 


Esta revista, 6rgano oficial de nuestra 
Camara de Comercio, publicara regu- 


Continued on Page 38 
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VERY convention held in Dallas 
brings publicity to the city. 
The cumulative value of this indirect 
ublicity is beyond estimate. The Cham- 
er of Commerce convention department 
elieves that the intangible dividends in 
sublicity which conventions bring Dal- 
1s are almost as great as the tangible 
ividends which can be counted up in 
ynvention visitors’ expenditures. 
Conventions bring Dallas publicity in 
vo fields: One is through general 
ewspaper stories on the meetings; and 


Many of the conventions held in Dallas have big expositions of equipment and supplies, or trade shows. One of the biggest expositions held 
in Dallas in connection with a convention, was at the 1938 meeting of ihe American Hospital Association (above)—Rogers Photo. 


them have liked Dallas—have gone away 
remembering its hospitality and friendli- 
ness, its attractive appearance and _ its 
cosmopolitan atmosphere. They are 
friends of Dallas, though they may nev- 
er return to the city. In countless ways, 
they have opportunities to “say a good 
word”, to throw their influence in Dal- 
las’ favor, to spread the city’s fame in 
more distant regions. 

Frequently, a major convention in Dal- 
las will command thousands of column 
inches of newspaper space in every im- 


Convention Visitors— 
Dallas’ “Press Agents’ 


rough the official magazines or other 
iblications affiliated with the organiza- 
ms which hold the conventions. The 
cond field is publicity by word of 
outh. If a Boston business man attends 
convention in Dallas and is favorably 
ipressed by the city, he returns to his 
me a permanent friend of Dallas. The 
wd of mouth publicity which he gives 
e city is invaluable. It is the kind of 
iblicity that can’t be bought, and that 
en the best publicity men can’t get. 
One explanation for Dallas’ being one 
the best known cities in America is 
e fact that it is a major convention 
nter. In a period of years, tens of 
yusands of visitors have come here to 
end conventions. The majority of 
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portant paper in America, simply be- 
cause it is a news-creating event. 

A good illustration was the conven- 
tion of the American Chemical Society, 
held in Dallas in the Spring of 1938. 
Dr. N. C. Hamner, who was chairman 
of the local arrangements committee for 
the convention, received newspaper clip- 
pings totaling more than 5,000 column 
inches of space. Perhaps that much more 
space was devoted to the convention, the 
clippings on which were not received. 
The science writers of the Associated 
Press and several magazines attended the 
convention. They sent out hundreds of 
stories, all under a Dallas dateline. Every 
story about the convention, and about 
the scientific papers which were present- 
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ed there, mentioned Dallas. Dallas’ role 
as host to this important meeting was 
inevitably impressed upon millions of 
newspaper and magazine readers. 


One “flash” of publicity like this 
won’t, of course, have any noticeable 
effect upon a city. But if it is repeated 
several times each year, year in and year 
out, it begins to make itself felt. That 
is what has happened to Dallas in the 
last twenty years. 


To further analyze the publicity value 
of a convention, the “case history” of 
the American Chemical Society meeting 
can be continued. The convention 
brought to Dallas hundreds of men and 
women chemists, and hundreds of uni- 
versity and college students who had 
chosen chemistry for a career, who had 
never before visited Dallas, or Texas, or 
the Southwest. They saw the city, the 
state and the region. They learned first- 
hand of the unbounded natural resources 
of Texas and the Southwest; of the oil 
industry, of the diversity of agricultural 
opportunities, of the great timber re- 
sources, of the livestock industry, of 
mineral wealth still to be developed; and 
they learned also of Dallas’ dominant 
position in relation to these resources and 
to the regional empire in which they 
abound. In an age when chemistry is be- 
coming a modern genii, opening un- 
dreamed-of vistas for industrial develop- 
ment, and finding countless new uses 
for agricultural products and other re- 
sources, Dallas and the Southwest doubt- 
less will be drawing dividends for years 


Continued on Page 40 
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**50 Years in Dallas” 


J. W. LINDSLEY & CO. 
REALTORS 


Our 50 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 


1209 Main St. e Phone 2-4366 














Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 
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Sports and Amusements 
Attract Many Visitors 


HAT are the opportunities for 
relaxation and fun? 


That is often the prospective conven- 
tion visitor’s first question about the 
convention city. And the answer fre- 
quently determines the success or failure 
of the convention. 


Dallas can answer the question to the 
satisfaction of any prospective convention 
visitor. Its reputation as amusements cen- 
ter of the Southwest will be of great 
value in the effort to make 1941, Dal- 
las’ Centennial year, a record-breaking 
convention period. Dallasites who join 
the Chamber of Commerce convention 
department in inviting the 1941 conven- 
tions of organizations with which they 
are affiliated can assure the members 
of those organizations that Dallas’ amuse- 
ment and recreational facilities are high- 
ly developed to meet a more cosmopoli- 
tan outlook and a wider range in amuse- 
ment tastes than are to be found in most 
cities of similar size. 


The average convention visitor re- 
gards his trip as a combined business and 
vacation journey. In the convention city, 
he wants to find a variety of entertain- 
ment attractions to occupy his leisure 
hours after convention sessions. 


Dallas meets the requirements for en- 
tertainment and fun in a way few cities 
can. 


Gay night life . . . crowded dance 
floors, “big name” orchestras, smart res- 


taurants .. . big downtown theatres .. . 
opera, symphony concerts, legitimate 
drama . . . broadcasts from three radio 
stations baseball thrills under the 


lights of Steer stadium, or at the four 
softball parks operated during the sum- 
mer ... the exciting Saturdays of Oc- 
tober and November, when the South- 
west’s major football clashes are staged 
in one of Dallas’ three big stadia, 
ranging in seating capacity from 20,000 
to 47,500 . . . water sports of all kinds 
during a six-months season . . . golf 
on sporty, sun-bathed courses in all sea- 
sons . . . boxing, wrestling, bowling, 
skating, automobile races . . . polo and 
horseback riding Holding to its 
traditional friendliness and _ hospitality, 
Dallas makes a point of seeing that its 
visitors have a good time. 


For more than four generations, the 
people of the Southwest have come to 
Dallas to have a good time. As it grew 
in importance as a convention and tour- 
ists’ center, Dallas expanded its recrea- 
tional and amusement interests, until to- 
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Dallas’ mild climate makes golf a year-round 

sport, and convention visitors enjoy the facili 

ties of the city’s 16 public and semi-public golf 
courses. Parker-Griffith Photo. 


day its importance in this field is un- 
equaled in this part of America. 

Dallas has 38 movie theatres. It has 
a number of excellent night clubs, in- 
cluding the smart Century Room and 
Mural Room in the two largest down- 
town hotels, both featuring outstanding 
dance orchestras throughout the year. 

The Dallas Little Theatre is one of 
America’s most outstanding amateur 
dramatic organizations, having won the 
Belasco Cup in three successive nationa 
competitions. Its productions, during the 
winter season, are events which every 
visitor to Dallas wants to include on hi 
schedule. 

Dallas’ Symphony Orchestra, unde 
direction of Jacques Singer, young pro 
tege of Leopold Stokowski, is also a: 
outstanding attraction during the season 
Its concerts draw audiences from wid 
areas of the Southwest, as well as fron 
Dallas. 

In April, Dallas has a three-or-four 
day season of grand opera, presented b 
New York’s Metropolitan Grand Oper 
Co. It is significant that Dallas is th 
only city west of the Mississippi Rive 
on the itinerary of the Metropolita 
Grand Opera Co. 

Dallas also offers its visitors a wid 
variety of sports events. Baseball an: 
football, basketball, boxing and wrest 

Continued on Page 3° 
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Constitution and By-Laws 


Dallas Chamber of Commerce 


Interest in the annual election of directors of the Chamber 
of Commerce has led Southwest Business to publish the com- 
plete roster of the Chamber’s membership. In this connection 
Southwest Business also takes the opportunity to publish the 
constitution and by-laws of the Chamber of Commerce, so 
that every member will have a copy to keep in his files. 


The constitution and by-laws follow: 


CONSTITUTION 


Article 1. 

Name: This organization shall be known as Dallas Chamber of Com- 
erce by and under which name it can sue and be sued, contract and carry 
it its purposes, and shall incorporate under the laws of the State of Texas. 

Article 2. 

Object: A permanent organization of the business and professional men 
f the City of Dallas to give proper direction and impetus to all commercial 
novements ; the encouragement of friendly intercourse between business men 
f the City of Dallas, the County of Dallas and the State of Texas; the 
iffusion of information concerning the welfare and advantage of the City 
ind County of Dallas and the State of Texas; the improvement of freight 
ates and shipping facilities; the extension of trade relations; the encour- 
gement of farmers to market their products in Dallas; the encouragement 
f manufacturing enterprises and stimulation of the consumption of local 
anufacturing enterprises and stimulation of the consumption of local 
~anufactured products; the promotion and development of commerce, in- 
istry, education, social life, and other interests of the City and State. 

Article 3. 

Individuals, firms, associations or corporations interested in the advance- 
ment of Dallas, shall be eligible for active membership. Membership of firms, 
ssociations or corporations shall be evidenced by representatives thereof 
aid representatives to be actually in their employ and properly accredited 
o the Chamber of Commerce). 

The minimum annual dues shall be $30.00, payable quarterly in advance, 
and firms, associations or corporations shall be entitled to one representa- 
tive for each annual subscription of $30.00 to the general fund of the Cham- 
er, up to a maximum of five. 

Article 4. 

Officers:The officers of the Chamber shall consist of a president, three 
ice-presidents, and a treasurer, all of whom shall serve without pay. In 
addition thereto, the Board of Directors is authorized, at its discretion, to 
elect a vice-president and general manager (combined), a general manager, 
in executive secretary, and assistant secretary, or any of said officers, 
vhose salary and duties shall be outlined by the Board of Directors, in 
ddition to such duties as may be prescribed by the By-Laws. 


Article 5. 

Section 1. Directors and When Elected: The Directory shall consist of 
venty-one directors, seven to be elected at each annual election, to hold 
ffice for a term of three years, except that the retiring President shall, 
nder any circumstances, continue ex-officio a director for one year in case 
is regular term of office as a Director has expired. In such event the 
Directory shall consist of twenty-two directors for the ensuing year. 

Section 2. Nominating Committee: There shall be a Nominating Com- 
ittee of eleven members in good standing. At least forty-five days before 
he date for the election of Directors, the membership shall be invited in 
vriting to nominate members of the Nominating Committee. Within ten 
lays after the mailing of such invitation any member in good standing may 
ominate one member for the Nominating Committee. The names of all 
nembers receiving five or more nominating votes shall be placed on a ballot 
which shall be mailed to all members of the Chamber. Ballots must be re- 
irned within seven days from the date they are mailed to the members. 
The ten members receiving the highest number of votes shall be members 
f the Nominating Committee. If any one of those elected is unable to 
erve, the one receiving the next highest number of votes shall become a 
1ember of the Nominating Committee in his stead. Members of the Nomi- 
ating Committee shall select the eleventh member from among the members 
f the Board of Directors. The Committee shall name its own Chairman. 

The Nominating Committee shall give due consideration to an equitable 
istribution of its nominees among the different types of business and pro- 
essions represented in the membership of the Chamber. No member of the 
Nominating Committee shall be eligible to become a nominee of his Com- 
ittee for the Directorate of the Chamber. Members of the Nominating 
‘ommittee shall not be eligible to serve on this Committee during the next 
icceeding year, and in the first notice to the membership in which nomi- 
ations to the Nominating Committee are invited the names of members 
hus ineligible shall be so listed. 

Beginning with the election of Directors to be held in December, 1938, 
o director who has served one term immediately preceding the election shall 
e eligible for re-election until after the lapse of one year. 

Nomination of Directors: The Nominating Committee shall prepare a 
ist of the nominees for Directors, one nominee for each Directorship to be 
illed, after first determining whether the members nominated are willing 
nd able to serve. The report of the Nominating Committee shall state the 
ualifications of each nominee, and this report, together with a statement 
hat the members of the Chamber may nominate additional candidates, shall 
e mailed to the members at least seventeen days before the election. Any 
wenty-five members in good standing may nominate other members for 
rectors not less than seven days prior to the date of the election. 

The names of those selected by the Nominating Committee shall be listed 
irst on the ballot under the heading ‘‘Recommended by Nominating Com- 
nittee.”” All members nominated by the membership shall also be listed on 
1e ballot. The completed ballot shall be mailed to every member at least 
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five days prior to the election date. It shall state the day and hour of the 
election, and give clear instructions for voting properly. Previous to the 
election the President shall appoint a committee of five tellers, who are not 
members of the Board of Directors or candidates for election, to count ballots 
and report the results of the election. : 

Section 3. Method of Electing Directors: All voting shall be by written, 
signed ballot. Individual members in good standing, and, similarly, repre- 
sentatives of firms, association or corporation membership, shall have one 
vote for each office to be filled. Proxies will not be allowed. Firm, associa- 
t:on, and corporation members may have one ‘Representative’ for each 
annual subscription of $30 to the General Fund of the Chamber up to a 
maximum of five representatives. Ballots on which votes are cast for more 
or less than the number of directors to be elected shall not be considered. 
The candidates receiving the largest number of votes for the vacancies to be 
filled shall be declared elected. In the event of a tie, the tellers shall draw 
lots to determine the successful candidate. 


Article 6. 
Election of Officers: The officers hereinbefore provided shall be chosen 
by the Directors at the "first meeting after the annual election of directors 
or as soon thereafter as is practicable. 


Article 7. 

This Constitution can be changed by a majority vote of members present 
at any regular or special membership meeting, provided that notice of any 
change proposed be submitted to all members by mail at least one week in 
edvance. 


By-Laws 


Article 1. 

Section 1. The President shall preside over all meetings of the Chamber 
and of the Board of Directors and shall call such special meetings of the 
Chamber as he or the Board of Directors may deem expedient, or when so 
requested in writing by twenty-five or more members of the Chamber. He 
shall approve all expenditures of the Chamber’s funds. 

Section 2. In the absence of the President, one of the Vice-Presidents 
according to rank, shall perform all of the duties of the President, and in 
the absence of the President and the three Vice-Presidents, the Board of 
Directors shall select one of their number to perform such duties and preside 
at meetings. 

Section 3. The Vice-President & General Manager, general manager, 
executive secretary, and assistant secretary (each, or any as the case may 
be) shall be elected annually by the Board of Directors, three-fourths of 
the entire Board being necessary to a choice, and shall receive for compen- 
sation such salary as shall be fixed by the directors. They shall hold office 
tor such time as the Board of Directors shall elect, but not to exceed twelve 
months, and may be dismissed at any time on thirty days’ notice, for good 
cause. They shall discharge such duties as may be prescribed and outlined 
for them by the Board, or by such officers or committee as may be desig- 
nated by the Board, and shall have no commercial employment other than 
the duties of their respective offices, except by permission of the Board of 
Directors. 

Section 4. The Treasurer shall be elected by the Board of Directors after 
the annual election, and shall receive all funds belonging to the Chamber 
and disburse them only in such manner as may be determined by the Board. 
He shall render a report when requested by the directors, and shall give 
such bond as may be required by the directors. 

Section 5. Meetings and Quorum: The Board of Directors shall, in 
accordance with the powers vested by the Constitution of the Chamber, have 
general control of the Chamber, with the enforcement of rules and shall 
control its expenditures. They shall meet in regular session once a week 
or as often as they deem necessary and shall make such regulations for the 
government of the Chamber as they deem best. Eleven Directors shall con- 
stitute a quorum for the transaction of business. Any Director who shall 
absent himself from three consecutive regular meetings of the Board, without 
the valid excuse in advance of illness or absence from the city, shall be 
deemed no longer a member thereof, automatically dropped from the direc- 
torate, and the board shall thereupon proceed to fill the vacancy. The Board 
of Directors shall have no power or authority to pledge the members of the 
Chamber on any political question. 

Section 6. General Power: Said Board shall appoint all delegates to 
deliberative gatherings and shall do such things as are calculated to benefit 
and improve the usefulness of the Chamber and carry out the objects of 
its formation. Vacancies in the Board may be filled by them at any time, 
the person so appointed to fill the unexpired term. 

Article 2. 

Section 1. The Executive Committee shall consist of the President and 
three Vice-Presidents. The President shall appoint all other committees, 
both standing and special, from time to time as may be necessary for the 
proper conduct of the Chamber’s affairs subject to the confirmation of the 
Board of Directors. 

Section 2. Authority of Committees. It shall be the function of com- 
mittees to investigate and make recommendations. They shall report in 
writing to the Board of Directors. No standing or special committee shall 
represent the Chamber in advocacy of or in opposition to any project without 
the specific confirmation of the Board of Directors or such confirmation as 
may be ciearly granted under general powers delegated by the Board of 
Directors to that committee. 





Article 3. 

Each active member of the Chamber upon payment of the first quar- 
terly dues shall be entitled to receive a certificate of membership or a 
membership seal. 

Article 4. 

Honorary Members: The Chamber may, by a unanimous vote of the 
Directory, elect to honorary membership any person deemed worthy of such 
consideration and such honorary membership shall confer all the privileges 

Continued on Page 43 
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AS MODERN AS AIR TRAVEL! 


Bachelor and 
Bedroom 
Apartments 
Day, Week and 
Monthly Rate 


Winter and Summer 


Air Conditioned 





The HIGHLANDER APARTMENT HOTEL 


Near Airport — 4217 Loma Alto — Dallas 
Highland Park West 


Viola Hill, Manager 
2-7207 5-3332 














A WINNING HAND! 
IS YOURS AT HOUSTON’S 
TEXAS STATE HOTEL 






A convenient downtown lo- 
cation, near all major office 
buildings and shops. 


Complete, year-round air- 
conditioning throughout the 
entire building. 


Large, well-furnished, mod- 
ern rooms, where you can 
relax in real comfort. 


The warm, friendly atmos- 
phere of the TEXAS STATE, 
“The Home of Hospitality.” 


Ce eS ee ee Pe ee 


DRAW A WINNING 
HAND AT THE .... 


TEXAS STATE HOTEL 


HOUSTON 















Typewriters 
Adding Machines 
Repairs and 
Supplies 





ectoNun 


SamRossMcElreathy FP ayist 


1606 Commerce Street Dallas, Texas 
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Republic National Life 
Names Agency Manager 


The Republic 
National Life In- 
surance Co. of 
Dallas has an- 
nounced the ap- 
pointment of 
Bert J. Jones as 
Dallas agency 
manager for the 
company. 

Mr. Jones is 
well known in in- 
surance circles in 
Dallas and the surrounding territory 
having been engaged in the business fo: 
more than 18 years. He was former]; 
vice-president and agency director of th 
Great National Life of Dallas and late 
was with the O. Sam Cummings agency 
of Kansas City Life as Dallas city agency 
manager. 





BERT JONES 


Provision has been made to locate M: 
Jones’ offices on the third floor of th 
Republic’s own eight story home offic 
building, on Jefferson Avenue at Madi 
son and Bishop Avenues. 





New Wholesale Grocery 


The Market Wholesale Grocery Co. wa 
established recently at 500 South Centra 
Avenue, with R. B. Mack as president 
Owners of the new firm are Mr. Mack 
R. A. Webb, and A. D. Thompson, all of 
Dallas. Mr. Mack stated that the cor- 
poration is not interested in nor con 
nected with any retail stores. 

Mr. Mack pointed out that the firm 


has unusually good facilities, includins 
covered loading dock sheds. 





Foreign Trade 


Continued from Page 34 


SPANISH 


larmente en su edicidén mensual un edi 
torial en espafiol, y en el que se hard 
comentario del desarrollo de nuestras ac- 
tividades. 


Desde Dallas saludamos a nuestro 
amigos del Sur con nuestra expresién 
mas sincera de cooperacién y amistad. 


ENGLISH 


ticle dealing with trade between Texas 
and Latin America each month, carrying 
it in both Spanish and English, and copie: 
of the magazine will be mailed monthly 
to chambers of commerce and _ trade 
agencies of princigal cities throughout 
Latin America. 
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Daniels Takes Over 
Fisk Tire Line 














C. JOHNNIE DANIELS 


“C” Johnnie Daniels, well known tire 
and battery man of Dallas and owner of 
the Hawkins Tire & Battery Company, 
610 Jackson Street has announced that 
he is now the distributor in Dallas and 
surrounding territory for Fisk Tires. 

“In taking on the Fisk line, we are 
confident that we are now in a position 
to serve the tire needs of the motorists 
of Dallas and this district better than 
ever before,” Mr. Daniels said. “The Fisk 
Tire line is complete—a tire for every 
motoring requirement — passenger cars 
ind trucks.” 

J. D. Loftin, district manager of the 
Fisk Tire Company said: “We are es- 
pecially pleased in securing Mr. Daniels 
as a distributor of Fisk Tires. His long 
experience in the tire business and his 
extensive service facilities will enable 
him to take care of Dallas motorists in 
a highly satisfactory manner.” 





Sports and Amusements 
Continued from Page 36 
ling, automobile races and polo matches 
are a few of the attractions from which 
to choose. From mid-September until 
New Year’s, Dallas is the Mecca for foot- 
ball fans. Golfers enjoy Dallas’ sixteen 
public and semi-public courses, several 
of which are regarded as among the 
“sportiest” in the country. Likewise, Dal- 
las has scores of public tennis courts, 
and tennis is a year-’round game here. 

Convention visitors also have a wide 
variety of “sightseeing” opportunities in 
Dallas. 

Continued on Page 41 


APP-A-DAY 


Numerous Republic National Agents are writing an average of one or 
more applications daily with the help of our new and effective sales aids. 


We invite you to investigate our policies, selling plans and Agency con- 
tracts. There is opportunity with this progressive Company. 


Address Agency Inquiries to: 
M. ALLEN ANDERSON, Director of Agencies 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


HOME! OFFIC E 


THEO. P. BEASLEY 
Pres. & Gen. Mar. 
R. K. DuVALL 
Vice-Pres. ( Treas. 
THOMAS M. MOTT 
Secretary-Actuary 
M. ALLEN ANDERSON 


Agency Vice-President 


DALLAS, TEXAS 








Sowing. Dallas. for 50 Yours. 


Towels, linens and service garments for all who 
want the best at the least cost possible under a 
sane business policy. The linens your firm subscribe 
to are returned to you each time and NOT used 
elsewhere. 


If It’s From The Dallas Towel Supply ... IT’S CLEAN! 


DALLAS TOWEL SUPPLY CO. 


2511-19 COMMERCE TELEPHONE 7-4396 








RTI 
Store Interiors = Ad 
Fixtures, Designed by ats SHOW CASE & 


Sales Engineers. At YOUR 
SERVICE. NO OBLIGATION 
—_ ~--«: 1907 CEDAR SPRINGS e 


FIXTURE MANUFACTURING CO. 


DALLAS, TEXAS 
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IDEALLY LOCATED @ PERFECTLY APPOINTED 


Air-Conditioned 
Guest Rooms 
Restaurant 
Barber Shop 
Lobby 


DALLAS 


Single Rooms 
from $2 


Double Rooms 
from $4 














21 Years of Continuous Service 


Through more than two decades, the Jno. 
E. Morriss Company has maintained its 
leadership in the low cost automobile 
field. Since 1918 it has offered constantly 
modernized shop service and complete 
authorized repair facilities. 


See the Jno. E. Morriss Company for new Chevrolets, used cars and trucks and for 
wrecker service. 


JNO. E. Morriss Co. 


NINTH AT LANCASTER®>>>PHONE 9-1161 











GRANDMA KNEW 
HER KNITTING 


HALL GENTRY KNOWS HOW TO 
MAKE PHOTOGRAPHS 
& 
HALL GENTRY STUDIOS—in principal 
cities throughout the Southern States. 
Serving the Southland for More Than 
Fifty Years 


HALL GENTRY STUDIOS 


16192 ELM ST. TELEPHONE 2-6226 











For Speech Correction and Re-Education 
THE PARKER FOUNDATION 
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A Resident School—Individual Training—Full School Curriculum—Stammering, Poor Readers, 
Speech Defects, Failing Students—John Campbell Parker, Director 
Dallas, Texas 





3525 Welborn Street Office Phone 5-7880—Dormitory Phone 5-3804 
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People and Payrolls 
Continued from Page 33 


en Brand potato salad, which is canned 
and distributed through retail grocers 
throughout the Southwest and Southern 
States. 

William Volker Company, 1700 Cock- 
rell Street, has purchased additional 
ground adjoining its present building and 
will erect an addition that will practi- 
cally double the plant’s capacity. 

Otis Pressure Control, Inc., with gen- 
eral offices in the Tower Petroleum 
Building, have completed their new plant 
on Denton Drive and Mockingbird Lane, 
in the Love Field industrial area. The 
company manufactures oil well equip- 
ment. 





“Press Agents” 
Continued from Page 35 


to come on this mass visit of the na- 
tion’s leading chemists. 

The Chamber of Commerce takes full 
advantage of every opportunity that con- 
ventions give it to secure publicity for 
Dallas. 

In planning to make 1941—Dallas’ 
hundredth birthday—a_ record-breaking 
convention year, the Chamber of Com- 
merce is also planning to concentrate on 
getting all possible publicity for the city. 
The Centennial celebration will provide 
unusually good publicity opportunities in 
connection with the year’s conventions: 
it will enable the Chamber of Commerce, 
through publications allied with the con- 
ventions, and in the general press also, 
to call attention to the growth of Dal- 
las from a frotiersman’s log cabin in 
1841 to a city of nearly 400,000 peo- 
ple in 1941; to its enviable record of in- 
dustrial and civic achievements; and to 
the great possibilities it enjoys for fu- 
ture growth and development. 

When the Chamber’s convention de- 
partment secures a meeting for Dallas, 
the Chamber’s publicity department is 
notified immediately. From that point 
on, the two departments work closely} 
together. 

The publicity department offers its 
help to the convention officials. They 
may have an official magazine or news- 
paper; they may have a number of affi- 
liated publications (in some instances, a 
convention will have ten or twelve affi- 
liated publications, all of which are good 
publicity mediums for Dallas in connec- 
tion with the convention). Working 
through convention officials, the publi- 
city department arranges to place stories 
and pictures about the convention city. 

In many instances, this publicity 
buildup for a convention in its affiliated 
publications begins a year ahead of the 
meeting. It is not infrequently the case 

Continued on Page 45 
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Sports and Amusements 
Continued from Page 39 


Chief among these points of interest 
are the Civic Center museums at Fair 
Park. The Hall of State, housing the im- 
portant museum of the Dallas Historical 
Society, is one of the most beautiful 
buildings in America. The Dallas Mu- 
seum of Fine Arts, with an owned and 
loan collection of paintings and statuary 
valued at more than $2,000,000, occupies 
what is regarded as one of the finest 
small museum buildings in the country. 
The Dallas Museum of Natural History, 
with its native habitat exhibits of South- 
western wild animals and birds, is unique 
in this part of the country. The Aqua- 
rium, with fish native to Southwestern 
streams and lakes swimming in_ big 
glass-fronted tanks, is also something ev- 
ery visitor wants to see. 


Marsalis Park zoo is ranked among the 
ten best zoos in America. Other units of 
Dallas’ 7,025-acre park system, including 
White Rock and Bachman Lakes, are of 
special interest to visitors. Dallas’ beau- 
tiful residential sections, with winding 
boulevards and drives, and with foliage 
»f unusual beauty in Spring and Autumn, 
ure on the route of every sightseeing 
tour. 
Many conventions arrange special en- 
tertainment for women visitors, includ- 
ing fashion shows staged by Dallas stores 
which are nationally and even interna- 
tionally famous for their fashion prestige 
ind leadership. 

In addition to the attractions within 
the city itself, Dallas offers convention 
visitors a central location from which to 
‘xplore the scenic wonders of the South- 
vest. Of unusual interest to most visi- 
tors is the East Texas oil field, biggest 
n the world, which can be reached in 
wo to three hours by automobile to Dal- 
as. The pine forests and streams of East 


Texas, the ranches of West Texas, the 
Javis Mountains and the new McDonald 
)bservatory in Texas’ Big Bend region, 
he cotton farms and rolling hills of 
fentral Texas, the historic spots of 
southwest Texas, and the resorts of the 
Texas Gulf Coast are all easily acces- 
ible from Dallas. By 1941, Dallas will 
Iso be able to offer convention visitors 
1 vast system of great inland lakes, being 
constructed as flood control and hydro- 
lectric projects on the Colorado, Brazos 


nd Red Rivers. 


And it is a simple matter for the con- 
‘ention visitor to continue his journey 
‘rom Dallas into romantic Mexico, visit- 
ng Monterrey, Mexico City and other 
ourist Meccas south of the Rio Grande. 

















MAGIC MARGIN 


MOST AMAZING 
FEATURE EVER 
PRESENTED ON 
A TYPEWRITER 




















































Saves time! Saves effort! Only 
Royal’s New No. 1 has it! No 
more hunting margin stops. The 
operator merely positions the 
carriage... MAGIC Margin does 
the rest—automatically. No fuss— 
no fret! Click—the margin’s set! 
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GIVE IT 
THE DESK TEST 
See ... Try this sensational 
New Easy-Writing Royal 
now. Many amazing Fea- 
tures of the Future. Judge 
Royal’s value by results in 
your own office. 


ROVAL TYPEWRITER COMPANY 


522 SANTA FE BUILDING 
Telephone 7-2155 


ROYAL wort 

















MORE THAN EVER 


D'S NO. 1 TYPEWRITER 
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Black & White . . . Colored 
Cutouts . . . Standees . . . Frames 











Blow- u ps 


A Complete Photo-Enlarging 
Service for the Display Man Who 
Feels Like “Blowing Up” 


RUYRENDALL 
27588 Studios ces 















































And the Hostess’ 
Reputation Suffered! 








Before YOU plan your next party, 
look to the AIR in your home. Make 


sure it’s fresh and sweet-smelling — 








not heavy with unpleasant cooking 
odors from the kitchen! Vent-A-Hood, 
the new kitchen ventilator, takes 










cooking odors right off the range and 
forces them out of the house! This 






beautiful snow-white canopy has a 





centrifugal exhaust unit—not a fan 





— that prevents grease-laden vapors 





from settling on walls and ceiling. 





Saves house cleaning labor and redeco- 





rating costs. Fits any size or make of 





range — adds to the beauty of any 





kitchen. Write for literature showing 






this new, modern kitchen ventilator. 






Dealers wanted. 













The V PAN reXe) | ) Co. 





2808 COMMERCE STREET 
DALLAS, = TEXAS 

















“Nuzon” Manufacturers 


Howard F. 
Cordray is vice 
president of 
the Nuzon- 
Texas Corpor- 
ation, $13 
North Akard 
Street. The 
firm manufac- 
tures a single 
product, N u - 
zon, for odor- 
less sanitation. 
The product 
was developed for its special purpose after 
years of experience and research on the 
part of the firm. 





H. F. CORDRAY 





1941 Conventions 
Continued from Page 23 
visitor; its proximity to Mexico makes 
post-convention trips south of the Rio 
Grande both practical and attractive; 
and its record as host to some of the 
biggest annual conventions and meetings 
in America is ample guarantee that any 
convention secured will be well-cared 
for. 

Dallas members of state, regional and 
national organizations have many reasons 
to work to bring their conventions here. 
The promptings of civic patriotism are 
only one reason. It is of particular value 
to the Dallas unit of an organization to 
have its convention held here. It stimu- 
lates interest, secures local publicity for 
the work of the organization, and in- 
variably makes the host city or host state 
organization stronger than before. 

The Chamber of Commerce conven- 
tion department is available not only to 
help win a meeting for Dallas, but also 
to insure the success of the meeting af- 
ter it has been awarded to the city. This 
department works with the local con- 
vention committees and does everything 
within its power to make certain that 
the meeting will be successful, for the 
best recommendation of Dallas as a con- 
vention center is a satisfied convention 
of ficial. 

The months immediately ahead are the 
ones which will count in making 1941 
a big convention year. The “spade work” 
must begin now. Every suggestion of a 
convention prospect, every pledge to as- 
sist in bringing a convention to Dallas, 
must be taken advantage of at once. 
The Chamber of Commerce is ready to 
do its share; it is depending upon its 
members, and the people of Dallas in 
general, to join in the campaign. 






November, 
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Dallas’ Experience 
Continued from Page 12 


In the past fifteen years Dallas has 
entertained some 1,500,000 conven- 
tion visitors. They have spent millions 
of dollars in Dallas, and Dallas business 
has learned the standards of service, cour- 
tesy, and fair treatment which must be 
maintained in order to compete for this 
trade. Hotels, theatres, night clubs, re- 
tail stores and restaurants know that the 
convention visitor demands fair prices, 
an ineresting city, a chance to get maxi- 
mum enjoyment from his visit. 

Simply because convention business is 
big business in Dallas, the convention 
visitor here finds the best facilities for 
his comfort and amusement, together 
with the most rigid standards of fair 
treatment in prices. 

The Dallas Hotel Association main- 
tains an inflexible policy of never in- 
creasing rates for large conventions, ex- 
positions, or other events which cause 
an unusual influx of visitors. 

Hotels are conveniently located to each 
other, to the central business district, 
and to the city’s principal attractions. 
All of the principal downtown hotels are 
within a radius of easy walking distance 


The hotels are also easily accessible 
from the principal banks and from the- 
atre row. The retail shopping district 
the restaurants and night clubs are all 
near at hand. Two of the hotels have 
their own smartly modern dining rooms 
where guests may dine and dance t 
music of some of the best known orches- 
tras. 

Eight of the downtown hotels have a 
total of more than 3,000 guest rooms 
Dallas’ total number of hotel guest room: 
is, of course, much larger, and the city 
has more than once accommodated 75, 
000 visitors in a single day through sup 
plemental facilities of excellent tourist 
camps and lodging houses. 


Most of the hotels provide large ex 
hibit, meeting and banquet rooms, rang- 
ing in seating capacity up to 1,400. The 
downtown hotels and the vast exhibit 
halls of Dallas’ $15,000,000 exposition 
plant can accommodate virtually any 
commercial or industrial shows staged it 
conjunction with conventions. 





Postal receipts for September in 4 
Texas towns totaled $1,328,510, up 3.7 
per cent over August and 1.7 per cen 
over September, 1939, The University o 
Texas Bureau of Business Research ha 
reported. 

For the first nine months of 1939 
aggregate postal receipts were 3.2 pe 
cent higher than during the correspond 
ing period last year. 
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Scottish Rite Hospital 
Studies Infantile Paralysis 


ITH the distinction of being chos- 

en as one of twenty U. S. hos- 
pitals for research study in infantile 
paralysis, the Scottish Rite Hospital for 
Crippled Children is concluding a year’s 
survey of poliomyelitis cases in Texas, it 
has been announced by Walter C. Tem- 
ple, president of the board of trustees. 


The Dallas charitable institution was 
included because of its nation-wide recog- 
nition for the treatment of crippled chil- 
dren, with outstanding success in cor- 
recting polio cases, and because of its 
eminent staff of orthopedic surgeons. 
Such noted medical centers as Johns- 
Hopkins, University of Chicago Hospit- 
al, the Los Angeles Childrens’ Hospital 
and others are engaged in the research. 

Results of the survey will be sub- 
mitted January 1 to the National Foun- 
dation for Infantile Paralysis, New York 
City, which commissioned the hospitals 
to conduct the clinical investigation into 
the best methods for correcting the af- 
ter-effects of the baffling disease. A 
preliminary report from Dallas was made 
October 1. Following a study of the sur- 
veys in New York in January, the re- 
search here may then be continued, or 
may be resumed along another line, at 
the direction of the Foundation. 

The Scottish Rite Hospital serves an 
unusually large number of infantile 
paralysis victims, with 25 percent of its 
admissions attributable to the after-ef- 
fects of this disease. 


The current research is not in the na- 
ture of isolating the germ or determin- 
ing cause, but to compare the methods 
that hospitals over the country have 
found most beneficial for correcting the 
devastating results of poliomyelitis. 

The Dallas report will analyze the 
case histories of 215 polio victims treat- 
ed at the hospital in the last three years. 
While the same general treatment is pre- 
scribed for all paralysis victims, the cur- 
rent research will analyze the most bene- 
ficial gains from “timing” the several 
therapies at various stages of treatment. 
In Dallas, the survey will show the use 
of splints, braces, frames and plaster 
casts, used with and without physio- 
therapy and massage; absolute rest with 
no activity for some patients, or partial 
rest with some activity for others. 

The long and tedious corrective treat- 
ment covers from six to 10 years, with 
hospitalization for the first six months 
or year after the contagious stage is past. 
The out-patient department continues to 
treat the children at periodic intervals 
with physio-therapy and adjustment of 
braces for several years, and in many 
cases the children must undergo surgical 
operations to effect a lasting cure. 

The Scottish Rite Hospital is oper- 
ated for the benefit of all children in 
Texas crippled by injury, congenital de- 
formity or disease. They are admitted 
without regard to race, creed or na- 
tionality, and only a negligible percent- 
age are from Masonic families. 


Texas Industry Hits 
All-Time High 


As Texas factories boosted employees 
and wages to a new all-time peak, a 
University of Texas economist recently 
predicted a continued wave of industrial 
expansion for the state. 


With 133,764 employees on the $2,- 
645,044 weekly payrolls, the state in 
October pushed industrialization to the 
highest point in history, Dr. F. A. Bue- 
chel, University Bureau of Business Re- 
search statistician, pointed out. 


“T am convinced that this is not a 
‘flash in the pan’ but evdience of a 
steady surge toward industrialization,” 
the bureau’s associate director declared. 


He stressed the fact that employment 
and payrolls in manufacturing industries 
have been climbing “pretty consistently,” 
reaching a peak of 129,501 in 1937. 

Number of workers employed in Oc- 
tober was 2.7 per cent higher than in 
September and 6.8 per cent over the re- 
spective periods. 

Among non-manufacturing industries, 
cotton compresses and quarries reported 
substantial gains, with other types of 
businesses fluctuating only slightly from 
either September or October last year. 


Compresses employed 20.7 per cent 
more workers than in September and 
9.5 per cent more than in October a year 
ago, and lifted payrolls 11.9 per cent and 
10.4 per cent over the comparable per- 
iods. 

While employment in quarries lagged 
6.1 per cent behind October of last year, 
payrolls were boosted 8.3 per cent above 
the same period. 





Chamber's Constitution and By-Laws 


Article 9. 


Membership dues shall be paid in advance and negligence or refusal to 


Continued from Page 37 


of active members. An intention to submit a name for honorary membership 
shall be announced at the regular meeting of the Board of Directors at 
cast one week prior to action being taken, and all directors shall be notified 
of the proposition and the date for action. 


Article 5. 
Order of Business: The following shall be the order of business at the 
regular meeting of the Board of Directors and of the Chamber: 
1. Roll Call. 
2. Reading of Minutes. 
3. Communications. 
4. Reports of Officers. 
. Reports of Committees, standing and special. 
§. Unfinished business. 
. New business. 
. Adjournment. 
Article 6. 

Section 1. Annual meetings of the Chamber shall be held on the first 
Tuesday in December of each year, and the fiscal year shall extend from 
January 1st to December 31st. Notice of annual meetings shall be published 
in a daily paper for one week preceeding the time held. 

Section 2. Other meetings of the membership shall be held on call of 
he President, the Board of Directors, or written requests of twenty-five (25) 
members. Such calls shall state the object of the meeting and proper notifi- 
ation of such meetings shall be given through the press. 


Article 7. 


Quorum: Fifty members of the Chamber in good standing shall con- 
titute a quorum for the transaction of all business. 


Article 8. 
Section 1. Prior to each fiscal year the Executive Secretary shall prepare 
. budget of the anticipated revenues and expenses which he shall submit to 
he Board of Directors for revision and approval. 
Section 2. No debt for the necessary expenses of the Chamber nor of 
ny nature, shall be created, except with the approval of the Board of 
directors. 
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make payment within ninety days after the same are due, shall exclude the 
delinquent member from the privilege of the Chamber and he shall be so 
netified in writing by the President. 


Article 10. 
Terms of Office: All officers of the Chamber shall hold office for a 
term of one year and the directors for a term of three years except as 
hereinbefore provided or until their successor in office shall be duly qualified. 


Article 11. 

Resignation of Members: All resignations shall be made in writing to 
the Board of Directors, but if any resignation is made after the payment of 
dues is due the member presenting it shall not be relieved from liability for 
the dues for the quarterly period entered upon. No member can withdraw 
honorably until all dues are paid. 

Article 12. 

Section 1. Charge and Trial: The Board of Directors sitting at a trial 
ecurt shall examine into all charges of unbusinesslike conduct, violations 
of business obligations or transactions of the laws of the Chamber, and 
should their investigation disclose the fact that any active or honorary 
member has disgraced himself, and in their opinion his connection with the 
Chamber would be injurious to its good name and dignity said member may 
thereupon be expelled from membershp. 

Section 2. Charges against Chamber members must be in writing, and 
by a member of this Chamber and addressed to the Board of Directors. 

Section 3. Members against whom charges are made shall be entitled to 
a fair hearing in their own defense, but must not employ professional counsel 
t» defend them. If the member refuses to appear or answer in writing to 
the charges made, the trial shall proceed as if he were present. 


Article 13. 

These By-Laws can be changed by a majority vote of members present 
at any regular or special membership meeting, provided fifty members are 
present and voting; also provided that notice of any change proposed be 
submitted to all members by mail at least one week in advance. 

Article 14. 

Parliamentary Law: All questions of Parliamentary law not provided 
for in the foregoing Constitution and By-Laws shall be decided by reference 
to Robert’s Rules of Order. 
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Southwest Executives Among the Members 
of The DALLAS CHAMBER of COMMERCE 


HIS is the eighth of a series of pages appearing each month in SouTHWEsT BusINEss, presenting members of the Dallas 
Chamber of Commerce. You will recognize these men as civic leaders as well as leaders in their businesses or professions. 
They are the men to whom much credit is due for unselfishly giving much of their time to the civic advancement of Dallas. 


It is men like these who find time in their busy days to serve on the many important committees carrying on the strong work ‘os 
of your Chamber of Commerce. We present the following for the month of November. 

| —< 

J 

t 

a 

E. M. ANDERSON L. B. BAKER HOWARD BOAZMAN JOHN B. BROWN t 


President 


Anderson Furniture Company 


2101-9 Elm Street 


JOHNNIE DANIELS 
President 
Hawkins Tire & Battery Co. 
Jackson and Market Streets 


SAMUEL S. MALLINSON 
Vice-President 
Chronister Lumber Company 
208 Harris-Lipsitz Building 


E. A. ROLLOR 
Manager 
American Radiator & Standard 
Sanitary Corp. 
1200-06 Jackson Street 


4a 


Business Manager 
The Samaritan Treatment 
2600 Maple Avenue 


| 


HENRY E. ENGLISH 
Red Ball Motor Freight Lines 
2511-13 Swiss Ave., and 
1103 Santa Fe Building 


DR. O. M. MARCHMAN 
812-14 Medical Arts Building 


CLAUDE L. SAUNDERS 
Manager 
Nu-Grape Bottlers, Inc. 
1719-23 S. Ervay Street 


President 
Tiny Tot Services 
General Manager 
Dallas Towel Supply Co. 
2511-19 Commerce Street 


H. M. HOOVER 
Manager 
Papec Machine Company 
208 N. Jefferson Street 


J. R. NELSON 
Nelson & Nelson 
1318-19 First National Bank 
Building 


WALLACE W. WALTHALL 
Branch Manager 
National Screen Service Corp. 
2012 Jackson Street 


Manager 
Ben E. Keith & Company 
901-9 S. Pearl Street 


R. E. KROCHMAN 
President 
R. E. Krochman, Incorporated 
3028 Commerce Street 


DAVID F. PARKER 
Owner & Manager 
The Educational Equipment 
Company 
1909 Commerce Street 


JAMES O. WALTON 


Steel Building Products Co., 


nc. 
2123 McKinney Avenue 


W. D. BURCH, JR. 
Burch’s Grocery & Market 
1821 Metropolitan Avenue 


FRED MALLINSON 
Fred Mallinson & Co. 
620 Republic Bank Building 


jaa 


F. O. RIEBE 
Agent 
Harrison Lines 
711 Cotton Exchange Bldg. 


RUBEN YOUNG 
State Manager 
The Maccabees 

932-35 Allen Building 
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We Serve 
Millions! 


PIG STANDS 


Incorporated 








Metropolitan 


BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 
ates. Write, call or phone 7-8514 for informa- 
tion. 











JNO. M. 
SPELLMAN 


United States 
Patent Attorney 
Patents—Trademarks 
For over thirty years, a 
service commensurate 
with the dignity and 
importance of inven- 

tion. 
Gulf States Bldg. 
7-2628 








GILL & BENNETT 


Architects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 


Great National Life Building, Dallas 








AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P.O. Box 1018 Dallas, Texas Tel. 7-1966 








PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul Se. Phone 2-8067 Dallas 








HEARING AIDS 


A free test awaits you. A 
visit to our offices will 
convince you. 
The Audiphone 
Sales Co. 
402 Medical Arts Bldg. 
Phone 7-4631 
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“Press Agents” 
Continued from Page 40 


that a story on Dallas, on Texas or on 
the Southwest will be published every 
month for ten or twelve months prior 
to the convention. 


The organization member in Maine or 
California, Wyoming or Florida, begins 
reading about the next convention, which 
will be held in Dallas. The chances are 
he has never visited Dallas. He has heard 
a lot about Dallas, though: he has hazy 
ideas that there are cowboys and Indians 
roaming the streets, and at the same time 
he’s been hearing about great new indus- 
tries that are developing in the South- 
west, and perhaps he even remembers that 
New York’s Metropolitan Opera Co. had 
a three-day season in Dallas last year. 
It must be an interesting, even if para- 
doxical, city. Also he’s always wanted 
to see Monterrey and Mexico City. A 
post-convention trip is being arranged 
from Dallas to Mexico City. 


His interest is aroused. Next month 
he receives his magazine and reads anoth- 
er story about Dallas. He begins talking 
to his wife about making the trip. Per- 
haps they have friends who might want 
to make the trip also. So they decide to 
come to Dallas. That is the way the cycle 
operates. The chances are that other 
members of the family will come with 
them. 


And Dallas benefits not only from the 
money they spend on their visit, but also 
from what they think of Dallas when 
they leave. 





National 

Department-store sales for the month 
of October showed an increase of 6 per 
cent over October, 1938, the Federal Re- 
serve Board reported. 

Cost of living rose 2 per cent between 
Aug. 15 and Sept. 15, going back to the 
level of September, 1938. 
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AMERICAN BEAUTY 


Catalogue Covers—Wire-O Binding 


Ask us or your printer to assist you in 
making your sales literature more effective. 


American Beauty Cover Co. 
2000-8 N. Field Street /7-5179 Dallas 











Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-President 


John Nance 


Treasurer 


Vic Frankfurt 
President 








Southwestern Blue Print Co. 


(PHOTOSTAT PRINTS) 


405 S. Akard St. PHONE 2-8084 Construction Bidg. 








Health Foods 


For Baby and All the 
Family 
We Cooperate With Your 
Doctor 
Diabetic Foods 
Juices — Cereals 


Dallas Health Food Center 


214 No. St. Paul Phone 2-0439 











Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 








METAL REAL ESTATE 
SIGNS 
IN QUANTITIES 


Townsend Sign Service 
619 E. Jefferson 92-0130 











Electro Plating 
Fixture Refinishing 
Quality Plating Service 


Bumpers—Grills—Utensils 


DALLAS PLATING CO. 


915 Camp Street—2-6658 
Walter Nater J. D. Calvert 
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Blake’s Wonder Rug Cleaners.................. Highlander Apartment Hotel, The.............. Robinson Machine & Forge Works.......... 
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Dallas Offers 
CAB SERVICE 


Second to None in America 






Convenient cab stands near 
entrances of all leading hotels, 







apartments, and throughout the 
city. 






Clean, modern cabs carry one or 


ONE-TWO four for same price. Average trip 


only thirty-five cents. 
0 00950 300 


, SINGLE OR DOUBLE 
in_DALLAS CHOLS BROS. CABS 
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LIC TRANSPORTATION 














PRIVATE CONVENIENCE 


ALLAS enjoys a system of public transportation which provides private convenience. Regularly scheduled 

street car and coach lines interconnect so that passengers may reach any point in the city at the single- 
fare cost of 7 cents. Workers, shoppers, sight-seers, and pleasure-seekers alike find utmost convenience and 
economy in this worry-free, low-cost transportation. 


The economy of public transportation in American cities is well established. Visitors to Dallas marvel, 
however, at the individual convenience in time and comfort enjoyed by Dallasites at a fare of only 7 cents 

six cents when thrifty tokens are used. 

The Dallas Railway & Terminal Company keeps its public transportation system abreast of the expansion 
of Dallas, realizing always that its service is a contributing factor of first importance in the city’s balanced 
growth. Its street cars and coaches are as modern and up-to-the-minute as the imposing skyline and the 
streamlined residential sections of the city; and, are in keeping with the dynamic spirit of the people they 


serve. 


DALLAS RAILWAY & TERMINAL CO. 


Providing Public Transportation with Private Convenience 
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HOTEL ADOLPHUS 


A — | 


Convention 
Host 














During a period of the last three years, more than 75% of all conventions held in Dallas have 
designated Hotel Adolphus as headquarters . .. Such recognition doesn’t just happen ... This 
distinguished hotel affords ample meeting rooms for large or small groups . . . famous food 
... thoroughly modern guest rooms ... and a personnel trained in modern convention needs. 


Bring YOUR convention to Dallas and the Adolphus. There’s everything to make it a long- 
remembered success. 


e Home of the Century Room — famous entertainment ... 825 

Rooms, 300 air conditioned the year round . . . Air-conditioned 

meeting rooms and restaurants ... Popular priced Coffee Shop 

. . « In the heart of downtown Dallas . . . Reasonable rates, 
from $2.50. 


NATIONAL HOTEL MANAGEMENT COMPANY, INC. 
RALPH HITZ, President 


OTTO SCHUBERT, JR., Manager 








